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The Key Role of Geotourism in the 

Resources Industry

Geotourism plays a key 

role in gaining community 

support for both mining 

development and in 

defining a way forward in 

post-mining closure and  

future land use.



The peak body for Australian geoscience professional 

societies, representing some 8,000 geoscientists, of 

which The AusIMM is the largest participant. 

About the AGC



Geotourism 
is a natural 
fit for 
exploration 
geologists

ü Exploring the opportunity for 
discovery. 

ü Love of landscapes/great 
outdoors/travel.

ü Satisfying project work with 
challenges.

ü Learning new skills and 
knowledge.

ü Educating/enthusing others in 
an outdoor environment -
quite different from the 
museum experience.



Todayõs 
Agenda

ü Why the AGC interest?

ü What is geotourism and 

its delivery mechanisms?

ü The National Geotourism 

Strategy

ü The gold in geotourism

ü Take-Aways



ü Geotourism offers the potential for new 

industries and employment 

opportunities for geoscientists through 

the development of major projects 

within Australia.

ü Geotourism offers one of the best ways 

to communicate the value of 

geoscience to the broader Australian 

community. 

Dr Jon Hronsky OAM, Steering Committee Chair



ü In Australia, we have embraced the 
inclusive nature of the geotourism concept 
and have understood the inter -relationship 
between natural and cultural heritage 
elements, but it is not geological tourism .

ü By focusing on the geology and 
geomorphology (i.e., physical geography ) as 
well as the ecology and culture arising from 
these geological characteristics, it is 
believed in Australia that geotourism adds 
considerable content value to traditional 
nature-based tourism as well as to cultural 
tourism, inclusive of Aboriginal tourism .



Geotourism is undertaken in all 
areas, including places utilised by 
people (cultural tourism) and 
where primary industry activities 
(i.e., agriculture/agritourism, 
mining, and forestry) are 
prevalent, and in areas with 
Aboriginal land tenure are or 
subject of cultural interest. 

It is therefore about the place, 
regardless of its condition .



Cultural 
heritage
benefits of 
geotourism 

ü Holistic Aboriginal Culture 
elements linked to 
landscape and astral 
interpretation (ôsky 
countryõ).

ü For Australia, an enhanced 
understanding of cultural 
elements of post European 
settlement.

ü Extensive mining heritage.

ü Other primary industry and 
historic cultural elements.



Geotourism: 
place based 
and holistic

comprises the following features of both 

natural and cultural heritage:

ü Abiotic ðnon-living aspects such as 

the climate & geology e.g. landscape 

and landforms: GEODIVERSITY

ü Biotic ðthe living parts eg. fauna 

(animals) and flora (plants): 

BIODIVERSITY

ü Cultural ðpast & present, non -living 

and built: HUMAN DIVERSITY

Holistic in scope, geotourism is the key 

driver for UNESCO Geoparks, World 

Heritage Areas, and Australian National 

Landscapes.



Why a 

National 

Geotourism 

Strategy?

üUnique opportunity for engaging the 

broader community with geoscience.

üMajor opportunity for rural and 

regional development , focusing on 

both natural and cultural heritage, 

both mining and Aboriginal .

üEmerging grass-roots community 

support for a range of geotourism 

projects nationally.

üTo gain support of geotourism projects 

by governments through the 

Geoscience Working Group (GWG).



National 
Geotourism   
Strategy 
Goals

1. New digital technologies ( Mark Williams).

2. To define an approval pathway for major 
geotourism projects - (Andrew McNeill).

3. To establish a framework for creating high 
quality geotrails.

4. To establish a national listing for 
geoheritage sites suitable for geotourism 
(Jason Bradbury).

5. Develop geotourism in regional mining 
communities with potential geoheritage 
and cultural heritage sites. (Dr Melinda 
McHenry)

6. To strengthen Australia's international 
geoscience standing.

7. To develop and enhance geoscience 
interpretation and communication skills.



A

Strategic Goal 1

Assessment and 

promotion of new 

digital 

technologies to 

highlight and 

interpret natural 

and cultural 

heritage, 

highlighting 

geology and 

landscape. 

ü Australian Geotourism Discovery 
Portal ðbeing developed on a UTAS 
ArcGIS licence.

ü The goal was created in response 
to the need to replace or 
supplement traditional geotourism 
maps and publications with digital 
technologies as a cost-effective 
means to better communicate and 
provide better access to geological 
content for tourists throughout 
Australia.



Australian Geotourism Discovery 
Platform



AGCõs 

preferred 

approach

Strategic 

Goal 2 ð

the 

ôExploration 

Licence'

ü Emphasisethe concept of  

identifying GeoRegionsnot 

Geoparks in key areas of 

outstanding geoheritage , with 

early consultation with 

Geological Surveys (the GWG) to 

address their requirements.

ü Initially focus on developing 

geotrails within these 

GeoRegions to build community, 

business, State/Territory 

Government support.



Societal 
benefits of
developing 

a GeoRegion 
for 

geotourism

üBy celebrating the geological 

heritage of an identified 

GeoRegion, and in connection with 

all other aspects of the areaõs 

natural and cultural heritage (and 

most significantly, Aboriginal 

heritage), geotourism enhances 

awareness and understanding of 

key issues facing society.

üGeotourism gives local people a 

sense of pride and strengthens 

their identification with a 

GeoRegion.



Over-riding 
socio-

economic 
benefits of 
geotourism

for 
GeoRegions

üMeasurable economic benefits 

through enhancement of traditional 

nature-based tourism - additional 

visitors, direct and regional economic 

output, household income and wages, 

and local (including Aboriginal) 

employment.

üThrough establishment of a higher 

level of centralised coordination in 

areas of product development, travel 

and hospitality services, tourism 

promotion/branding.

üThrough its defined mission, 

community engagement is maximised

and measured.


