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INTRODUCTION

Tasmania has a rich and diverse range of geological features in a small area. Here, the 
handiwork of the Earth’s massive forces and geomorphological processes are evident 
in almost every view. Rocks from all major geological periods are found and Tasmania is 
custodian to Australia’s key glaciated landscapes of which Cradle Mountain is iconic. The 
geology of Tasmania is a signifi cant but undeveloped asset, which can be used to tell the 
stories of not just the island’s landscapes but also our interaction with the living earth. 

In developing this report we were confronted by the density and alienation of the language 
of ‘geology’. To fi nd the deep understanding and knowledge within geology you need to 
be able to not just ‘look’ but ‘see’. Recount the number of times you have cast your eyes 
across a landscape or a waterway or a confi guration of rocks and wondered ‘how…why?’ 
This is the power that geology and a well-developed and accessible GeoTrail could deliver 
for our community and visitors to our island; to truly be able to ‘look and see’ and therefore 
understand what the living earth is showing and teaching us. 

A GeoTrail that involves the communities and diverse interests in its development and 
also responds to the potential markets will result in more people experiencing our stories. 
Those living here and those visiting will have the opportunity for a more enriching
engagement with our island and our people.

Bob Campbell + Lynda Jones 
Campbell+Jones

Trading as groupwork pty ltd
May 2013

In developing this report we acknowledge the help of Tasmanian geologist Peter Manchester who 

showed us how to “look and see.” With thanks Bob and Lynda.

It’s not what 
you look at 

that matters,
it’s what 
you see.

Henri David Thoreau, 
(Author & Philosopher)
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Background

The Braddon Greens MHA Paul O’Halloran promoted the potential for a 
GeoTrail and in 2011 the Tasmanian Government provided funding of $50,000 
for a feasibility study. In 2012 a stakeholder group was formed to advance the 
study. 

The project is a partnership between the Cradle Coast Authority, the State 
Government represented by the Department of Economic Development and 
Tourism Tasmania, member councils and the Aboriginal community. 

The project also involves: 

• Department of Infrastructure, Energy and Resources

• Sport and Recreation Tasmania

• Parks and Wildlife Service

• The Tasmanian Minerals Council and the mining industry

Cradle Coast accepted the role of project coordinator and called for 
expressions of interest to undertake the feasibility study.

Groupwork pty ltd was commissioned to fulfi ll the following contracted 
services:

•  Research and confi rm the demand for GeoTrail development 
and investment

•  Identify the full suite of sites and record the geological signifi cance 
for a GeoTrail in the Cradle Coast Region 

•  Provide an implementation strategy for the development of a 
GeoTrail and the future promotion of the experience

•  Provide a draft budget for the development and maintenance of the 
GeoTrail

•  Provide recommendations for the ownership and future 
management of the GeoTrail

The report was developed using desk-top research, interviews, fi eld trips, 
data analysis, scenario development, theme development and resulted in 
contact with many GeoTrail groups and personnel within Tasmania and 
throughout Australia, namely ‘Kanawinka’ in Southern South Australia and 
Victoria and Dig the Tropic in Central Queensland. Conversations with 
local government managers and Parks and Wildlife personnel were also 
appreciated.

Defi nitions 

GeoTourism
GeoTourism as a term was coined in the 1990’s and is a relatively recent niche 
tourism product which fi ts within the scope of EcoTourism. The inaugural 
Global GeoTourism Conference was held in Fremantle, West Australia, 
August 2008. The conference placed GeoTourism as a subset of Ecotourism. 
EcoTourism is defi ned as “ecologically sustainable tourism focusing on natural 
areas that aims to foster environmental appreciation, understanding and 
conservation”. GeoTourism is EcoTourism with an added geological theme. 
Geology explains the landscape in terms of the processes that shaped it. 
Geology underlies scenic grandeur, native fl ora and human activity. The 
values underpinning Eco Tourism also underpin GeoTourism – environmental 
appreciation, understanding and conservation.

GeoTourism has the potential to enhance the visitor’s appreciation and 
knowledge of all landscapes and add to the understanding of the fl ora and 
fauna of an area. However geology is complex and if presented in a strictly 
scientifi c manner can be dense and confusing to non-experts. Interpretation 
is therefore critical to engage people and connect them to the geology and in 
this way to the landscapes and environments. 

GeoTourism does not rely on pristine environments alone however. Remarkable 
‘geology’ can often be found in ordinary, everyday places – boat ramps, road 
cuttings, quarries, coastlines, hilltops, disused mining areas. This opens up an 
increased number of visitor locations and therefore the potential to increase the 
amount of time spent in the area, resulting in more “stops and stays”. 

GeoParks
A GeoPark is a territory with one or more sites of scientifi c importance, 
not only for geological reasons but also by virtue of its archaeological, 
ecological or cultural value. It will have a management plan designed to foster 
socio-economic development that is sustainable and most likely based on 
GeoTourism. Methods for conserving and enhancing geological heritage and 
teaching geo scientifi c disciplines and broader environmental issues must 
be demonstrated. A GeoPark must be proposed by public authorities, local 
communities and private interests acting together and be part of a global 
network that demonstrates and shares best practices with respect to Earth 
heritage conservation. There are mixed views about the benefi ts of UNESCO 
accreditation. 
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GeoTrails 
A GeoTrail links geologically signifi cant sites and creates an educational 
journey for people to follow. There are no criteria that need to be met beyond 
normal land use planning requirements, conservation principles and respect 
for private property. Typically, trail information is contained in a fi eld guide 
brochure and includes an introduction to the geological history, maps and 
diagrams, details and photographs, self-guided tours and safety guidance. 
The information is also usually scientifi c in nature. There are geology trails 
worldwide and in particular in Scotland, USA, Switzerland and Asia. In 
Australia, South Australia appears to be the most active State in developing 
and packaging GeoTrails. 

GeoCaching 
Geocaching is a global treasure hunting game that utilises GPS enabled 
devices to locate hidden caches. It is a free, self-organising system 
undertaken by enthusiasts. The traditional approach to GeoCaching is to hide 
a container at a site and to use GPS coordinates and clues to locate it. Inside 
the container there is usually a logbook and items that can be exchanged. 
People record their fi nds on the GeoCaching website, the objective being 
to fi nd as many caches as you can. Caches are located in urban and rural 
environments and fi nding them can take a ‘cacher’ to interesting locations. 
Many travellers use GeoCaching as a way to fi nd unusual locations that locals 
have cached. 

However, the hiding of containers large or small is problematic, particularly in 
environmentally sensitive areas and national parks and reserves. 

EarthCaching 
EarthCaches are virtual caches. This form of caching encourages site 
visitation and provides an earth science lesson about the geology. There is 
no container. The ‘treasure’ in the case of EarthCaching is the site or feature 
itself and the completion of an education task is the process that logs the visit. 
There are strict guidelines for establishing an EarthCache, including approval 
from the land manager and a demonstration of environmental respect. 
EarthCaching sites have already been established and approved along 
the ‘Created from Chaos’ GeoTrail, in part of the Cradle Coast Region.

Disclaimer
Unfortunately in today’s world of litigation it is essential for us to state and for all parties 
and readers to understand that ‘the information contained in this report is provided 
in good faith. The information is derived from sources believed to be accurate and 
current. Neither ‘Campbell&Jones’ (trading as groupwork pty ltd), Jaffa Strategic Design 
Pty Ltd and any of its employees or Mr Peter Manchester give any representation or 
warranty as to the reliability, accuracy or completeness of the information, nor do they 
accept any responsibility arising in any way (including by negligence) for errors in, or 
omissions from, the information.

Further, this study does not purport to contain all the information that might be 
required to evaluate an investment in any Cradle Coast GeoTrail or GeoTourism 
product.  Potential investors should form their own views and seek their own advice on 
what information is needed or relevant.   Each involved party should conduct and rely 
on its own independent due diligence and seek its own independent advice in relation 
to information contained in this report and plan and to any investment in the products 
or associated activities or concepts outlined in this report. 
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GeoTourism Experiences, Interpretation and 
Guiding Values
GeoTourism has the potential to enhance the visitor’s appreciation and 
knowledge of all landscapes and add to the understanding of the fl ora and 
fauna of an area. However, geology is a science with its own language.
Presented in a strictly scientifi c manner it will only appeal to geologists. To 
broaden the audience appeal, good interpretation is critical. Provocative, 
engaging themes, understandable explanations and fascinating stories are 
needed to spark the interest of potential visitors, overcoming the language 
barrier, connecting them to the geology and therefore connecting them to the 
landscapes and environment. 

The values of EcoTourism – environmental appreciation, understanding and 
conservation – should underpin both the development and promotion of any 
GeoTourism experience in the Cradle Coast Region. The accreditation criteria 
for a UNESCO GeoPark listing was seen as challenging by many stakeholders 
interviewed during the development of this report. GeoCaching, in introducing 
foreign objects into the environment, is problematic to many land managers. 

A GeoTrail however, has the capacity to meet the objectives of moving people 
around the Cradle Coast Region and at the same time has the potential to 
promote the core values of EcoTourism. EarthCaching, being virtual in nature 
and with a focus on learning, also matches Eco-Tourism values. Therefore, 
the recommended GeoTourism experiences for the Cradle Coat Region are 
GeoTrails and EarthCaching activities. 

The GeoTourist
The profi le of the GeoTourist matches the present profi le of Tasmanian visitors 
and their transport profi le suits the self-drive nature of the proposed GeoTrail. 

The GeoTourist:

• is 45 to 62

• has a ‘live-wire’ lifestyle that predicts behaviour

• leads a full and busy life

• is concerned to continue to enjoy a comfortable existence

• enjoys technology and keeps up to date with changes and 
improvements

• The older bracket is debt free and therefore have discretionary 
income for travel

The table below summarises what the Specialist GeoTourist (GeoScientists, 
Educationalists) fi nds very important or least important when they are 
choosing an experience:

Very Important Least Important

•  Increasing knowledge of 
geological sites and landforms

• To satisfy curiosity

• To have a memorable experience

• To obtain intellectual stimulation

•  Visiting destinations offering a 
unique bundle of features and 
attractions (i.e. ecology, geology, 
culture and history)

• Experiencing a different lifestyle

• Physically resting/relaxing

• Being daring and adventureous

•  Being able to share travel 
experiences after returning home

•  Visiting destinations offering a 
wide variety of cultural/art events 
and attractions

The majority of short break and touring holiday visitors travel as a couple, 
using a rental vehicle. 

73% use a rental or their own vehicle so they are independent travellers able 
to choose where they drive. 

55% are female. 

Market Size
It is diffi cult to estimate the size of the GeoTourism market. Using various 
projections and including related visitor activities it is estimated at its lowest at 
around 2,000 and at its highest around 50,000 visitors per annum. There is at 
the moment no precise way of establishing or testing this estimate. 

However, the indication is that it is a small, niche group of visitors that will 
seek and add geological sites to their tour of the Region. 

The higher estimates come from applying the broader GeoTourism 
interpretation of ‘ecologically sustainable tourism focusing on natural 
areas that aims to foster environmental appreciation, understanding and 
conservation’.
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The Themes and Experience
The Living Earth 
The key idea of the theme is that it is not only plants and animals that are alive. 
So too, rocks can be better understood as if they are ‘living’. Geological forces 
are constantly shaping the Earth. Through these processes, rocks are made, 
destroyed and recycled. In this way, rocks are ‘alive’. Developing this idea can 
help the non-specialist understand how and why it is that the geomorphology 
of Tasmania is so complex and why it has more in common with Antarctica 
than the rest of Australia. Throughout the proposed Trails people will have the 
opportunity to ‘look and see’ the work of these processes and forces and how 
they have shaped the interaction between humans and ‘The Living Earth’. 

Subthemes 
•  Tasmania is renowned for its geological diversity. Within a small area the 

rock record contains representation from all major geological times. This 
can give the visitor a condensed ‘history of the earth’ within a variety of 
settings – coasts, forests, rivers, harbours, mountains, hills, valleys. 

•  The West Coast’s European history is closely connected to the rise 
of geology as a science. A comprehensive geological survey by the 
Colonial Government Surveyor Charles Gould contributed to the scientifi c 
understanding of major geological periods and how the earth was 
formed. Gould named the mountains of the West Coast Range after the 
giants of geology and evolutionary thinking of the day: Murchison, Lyell,  
Sedgwick, Geike, Tyndall, Owen, Jukes, Huxley and Darwin. 

•  The Living Land. Within the ‘living land’ and landscapes are the stories of 
the lives of the original inhabitants of more than 40,000 years. 

Developing the theme to cover these broader areas will widen the appeal of 
the interpretation. The GeoTrail interpretation has the potential to intergrate 
with the existing interpretation of the region.

The proposed experience 
The experience is a self-guided geological and social tour brought together 
by the theme ‘The Living Earth’. It involves 70 sites within four main trails: the 
Coastal Trail from Devonport to the Edge of the World; the West Coast Trail, 
Cradle Mountain and King Island. Visitors can come into and out of the Trail 
at any point along it. 

•  Information is accessed via a smartphone App, sign markers, 
interpretation panels, guided experiences, as part of other guided 
experiences and through engagement with EarthCaching. 

•  It is also recommended that the Aboriginal people, ideally through guided 
experiences, offer their own experience of ‘The Living Earth’. 

•  There are two proposed ‘anchor’ interpretation presentations, one on 
the breaking up of Gondwana and the other on the rise of geology as
a science. 

•  The values of GeoConservation are also stressed so it is clear that 
these amazing geological places and features need to be protected. 
Interpretation plays a key role in public education.

•  It is suggested that implementation takes place over a two-year period 
with the Coastal Trail being the fi rst priority.

Coastal Trail

King Island Trail

Cradle Mountain Trail

West Coast Trail

KING
ISLAND

FLINDERS
ISLAND

B A S S     S T R A I T

DEVONPORT

BURNIE

Latrobe
Ulverstone

Penguin

Wynyard

Smithton

Currie

Grassy

Waratah

Savage River

Corrinna

Tullah

Rosebery

Strahan Queenstown

Zeehan

Stanley

Cradle Mountain

Ridgely

Sheffield

Wilmot

Leven Canyon

Gunns
Plains
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Financial Viability 
Visitor numbers, establishment costs and potential revenues infl uence viability. 
The strategy is to increase the time and therefore the money spent in the 
Region by converting the number of people ‘passing through’ to ‘stop and 
look around’ and those who ‘stop’ to an ‘overnight stay’. 

A 5% conversion rate of ‘passing through’ to ‘stop’ with an average 
conservative spend of $8 per person, produces a total number of ‘stops’ 
across three suggested Trails of 4,930. This amounts to 14 existing visitors 
stopping per day. As most visitors travel as a couple in a vehicle, this then 
equates to an additional 7 cars per day stopping instead of passing through, 
generating $39,440 per annum in total. 

A 1% conversion rate of existing visitors, currently ‘stopping but not staying’, 
into ‘overnight stays’ produces a total number of additional stays across three 
suggested Trails of 1,451 or an additional two couples per day. At an average 
spend of $165 per person, per day, this potentially generates revenues of 
$239,415 per annum in total.

Combined, the two conversion strategies have the potential to generate 
$256,775 per annum which would make the initial investment of $1,568,400, 
plus ongoing annual costs of $80,000 over a ten year period, viable. 

Implementation and Management
It is recommended that the Cradle Coast Authority be the incorporated body 
that oversees the project, obtains funds and manages contracts. A project 
offi cer will need to be contracted to coordinate implementation and undertake 
ongoing management tasks. Specialist implementation tasks should be 
contracted to appropriate consultants.

Geology is the foundation of everything in the landscape and the 
implementation of the Geotrail will involve a wide range of interested 
individuals and groups. Some examples include: governments, farmers, the 
Aboriginal Community, tourism operators, the mining industry, towns and 
their communities, landowners and industry. The whole system surrounding 
the project is extensive and all communities of interest need to have a role in 
shaping the trail.

A special committee that refl ects the diversity of groups associated with 
the landscape should be convened through the Cradle Coast Authority. It is 
recommended this group works through the consultation, implementation and 
project management.

Once implementation is complete the responsibility for ongoing maintenance 
could be assigned to the regional tourism executive or some other committee 
of the Authority. 

The Cradle Coast Region GeoTrail should also be a pilot project for the rest of 
Tasmania.

Markets and promotion
The following markets and strategies will give the Trail the best chance of 
achieving an increase in visitor stops and stays and therefore associated 
revenue. It also aims to encourage those with a specifi c interest in geology 
to: 

•  engage the local communities of the Trail to build pride and referrals to 
family, friends and visitors through involvement in content development, 
familiarisations, progress reporting and ongoing promotion.

•  engage the existing visitor market to increase the number of stops and 
stays through the development and promotion of online communications 
and a downloadable free mobile app.

•  engage relevant specialist groups in the Trail experience through use of 
specifi c publications and newsletters.

•  engage the potential education market through the development and 
promotion of a regional education package involving the Trail and other 
relevant experiences.
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GEOTOURISM 

Image: Peter Manchester
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A Summary of Global Interest
Interest in GeoTourism is increasing.
A search on the web for ’GeoTourism‘ using Google produced 7,340 hits in 
January 2005, 63,700 in October 2006, 116,000 in July 2007 for the whole 
world, but only 22 sites with Australian web addresses. (Joyce, Bernie, 
GeoTourism, GeoSites and GeoParks: working together in Australia, Special 
Report, The Australian Geologist, Newsletter No. 144, September 2007, 
pp.26-29). 

A Google search using the words GeoTourism Australia undertaken whilst 
preparing this report produced around 65,000 results, confi rming the 
increasing interest.

GeoParks
The United Nations Educational, Scientifi c and Cultural Organisation 
(UNESCO) established the GeoPark program in 1998 and in late 2012, 91 
GeoParks from 27 countries were accredited. 500 accredited parks is the 
UNESCO target.
 
There is a concentration of GeoParks in China (44).

GeoTrails
The number of geological trails within Australia is growing. The South 
Australian Department for Manufacturing, Innovation, Trade Resources and 
Energy website has a section on geological trails under the publications 
& information tab. There are presently on line, downloadable, fi eld guide 
brochures for: 

• The Coorong Geological Trail

• The Geology of the Flinders Ranges National Park

• Hallet Cove Geological Trail

• A Guide to the Geology of Kangaroo Island

• Geology of the McLaren Vale Wine Region

• Maslin Bay and Port Willunga

• Victor Harbour Geological Trail

GeoCaching
According to the USA offi cial GeoCaching site www.geocaching.com there 
are over fi ve million registered cachers (persons who go looking for caches) 
worldwide. The Australian website www.geocaching.com.au indicates there 
are 10,109 members of GeoCaching Australia. 

EarthCaching
The fi rst four earth cache sites were established in 2004, one of which was 
in Australia and the other three in the United States in Colorado. Since 2004, 
the number of recorded earth chache sites has grown to 11,000 around the 
world. Popularity is growing. 
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Two successful Australian GeoTrails 
Kanawinka

A well-developed Australian GeoTrail site is the Kanawinka GeoTrail 
www.kanawinkageopark.org.au Kanawinka is a UNESCO accredited GeoPark 
as well as a GeoTrail extending from South West to South East Victoria. 

It has been promoted for four years, involves two States and crosses seven 
shires from west to east. It has always been driven by tourism: it was initially 
the Volcano Discovery Trail. Obtaining UNESCO GeoPark status provided 
international recognition but also brought political tensions. 

A 14-member volunteer board oversees the Kanawinka Trail but the 
governance body is not an authority and has no rules or regulations. It is 
essentially a marketing organisation responsible for the budget which is 
contributed to by the member councils. It is incorporated as a 
not-for-profi t organisation and has what is necessary to meet these 
requirements. One member gets paid around $2,000 annually to maintain
the website. 

The annual budget fl uctuates between $30 – 35,000 per annum. Each Council 
contributes around $5,000 each year. To date, the Trail has cost 
$120,000 ($30g x 4 years), which includes establishment. There was no seed 
money or grant to get it started. It is a budget operation.

The Kanawinka GeoTrail area
The Trail is broken into fi ve precincts for marketing purposes.

• Lakes and Craters

• Coast and Caves

• Plateaux and Falls

• Cones and Flows

• Craters and limestone

Online information provided for each precinct contains downloadable fact 
sheets for major sites, photos, You Tube clips, background on the area 
including local history, things to do and see. 

There are tabs for accommodation, places of interest and dining but they 
contain limited information. These sections may offer the opportunity for 
commercial advertising. If this is the case they have not been extensively 
taken up. The site also contains: 

• Real time weather information for each precinct

• Event listings

• Suggestions to make the most of the educational and cultural potential

• Linkages to the global GeoPark movement 

The Chairman of the management board, Ian Lewis, made the following 
observation:
“To make geology popular there is a need to make it more understandable and to 
explain it better. The skill is to create a story about the landscape. If it sounds like 
science you will lose the average tourist and if a tour is created for specialists then 
people go to sleep. The story has to be wider than rocks and geology and another 
description could be earth stories. Every rock is part of a giant story. There is also the 
potential to link sites to Aboriginal stories. Aboriginal people would have witnessed the 
volcanic event that created Mount Gambier Blue Lake.”

This Kanawinka Trail is relevant to the Cradle Coast GeoTrail because it: 

• Covers a wide geographical area and a number of sites

• It requires the collaboration of a number of local government units

• In addition to a geological focus it brings together other stories and 
information useful to the traveller. There are cultural linkages as well. 
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Dig the Tropic: Outback to the Reef
Another relevant GeoTrail is Dig the Tropic: Outback to the Reef. 
This ‘geo-journey’ extends from Yeppoon to Boulia along the Tropic of 
Capricorn in Queensland. 

Capricorn Tourism, the Regional Tourism Organisation, obtained Australian 
Tourism Development Program (ATDP) funding in 2007 to develop the project. 
Two Regional Tourism Organisations that the Trail overlaps jointly managed 
the implementation of the project. The two RTO’s are Capricorn Tourism and 
Outback Tourism.

The Dig the Tropic Trail covers a length of 1,200 kilometers and aims to 
extend the length of stay and distance travelled by existing domestic travellers 
along the Tropic of Capricorn from Yeppoon to Boulia. It uses GeoTourism 
experiences and an overall GeoTourism theme as a unique selling point for 
encouraging visitation to the Region, creating motivation to travel between 
points of interest.

The ATDP funding secured for Dig the Tropic was in the order of $500,000. 
The two RTO’s matched the grant with in-kind contributions and cash, making 
the implementation budget around one million dollars. This budget enabled 
the development and delivery of the following initiatives:

•  A regional product and experience audit including an assessment of 
GeoTourism attractions and experiences.

•  Marketing collateral for Dig the Tropic including fact sheets, maps, 
brochures and website.

•  Interpretative signage at key points of GeoTourism interest. There are 
panel signs at each point of interest.

• Regional photo shoots for interpretation of GeoTourism themes.

•  Brand development and advertising, including uniforms for information 
centre staff.

External consultants with an employed project coordinator did most of the 
implementation work. There is no data available on Trail visitation but brochure 
popularity indicates strong interest. The brochures are also distributed through 
other information centres and at events like camping shows. The education 
market was considered to have potential but to date curriculum materials have 
not been fully developed. 

TROPIC OF CAPRICORN

WINTON

BOULIA

LONGREACH

BARCALDINE

ROCKHAMPTON

EMERALD

CAPRICORN
CAVES

MOUNT
MORGANMT HAY

THUNDEREGGS

SAPPHIRE
GEMFIELDS

STARLIGHT”S
LOOKOUT

STONE HOUSE
MUSEUM

CAWNPORE
LOOKOUT

AUSTRALIAN
AGE OF DINOSAURS

DRUMMOND RANGE
LOOKOUT

ILFRACOMBE SPA

OPALTON
LARK QUARRY

BLACKDOWN
TABLELAND

NATIONAL PARK

BLUFF

BLACKWATER
INTERNATIONAL

COAL CENTRE
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Tourism operators with complementary activities (Cave Tours, Gem Field 
fossicking) and representatives from the RTO’s, Events Queensland and 
Tourism Queensland make up the committee that oversees the maintenance 
and development of the Trail. The philosophy is to have business operators 
drive the Trail rather than having it seen as being owned solely by the RTO’s 
and government. The committee meets every couple of months but is 
unstructured and informal in its approach. The Trail goes through fi ve local 
government areas but the councils have little involvement. A number of the 
sites are in National Parks and extensive consultation over sign design was 
undertaken. 

Now that the initial funding has been used, it is expected that ongoing funds 
for maintenance and marketing will come from the annual RTO’s operational 
budget. It is expected that costs will be incurred for sign maintenance and 
collateral production. The website is currently being internally redeveloped and 
updated.
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POTENTIAL MARKET 
PROFILE 
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Who is likely to be a GeoTourist?

Whilst there is a growing amount of understanding on the supply side of 
GeoTourism, relatively little is known about the demand for the products. 

In a paper titled “GeoTourism: The New Trend in Travel”, the Travel Industry 
Association of America estimated that at least 5.1million Americans could be 
classifi ed as sustainable tourists of GeoTourism. They broke the market down 
into three segments

• GeoSavvys – young, well educated and environmentally aware travellers

•  Urban sophisticates – affl uent with strong preferences for the cultural and 
social aspects of travel

• Good citizens – older and less sophisticated but still socially aware

In 2008, the School of Marketing Tourism and Leisure at Edith Cowan 
University in Western Australia surveyed around 2,300 members of 
the Geological Society of Australia to determine the interest Australian 
GeoScientists have in participating in GeoTours either in Australia or overseas. 
Around 7% of the members responded. The following conclusions came from 
the study:

• The geoscientist market is relatively small

• 72% of respondents were between 45 -70 years of age

• 96% of respondents have tertiary education qualifi cations

• A relatively high % of females responded

•  Respondents had good income levels and could afford to travel to 
Australian and overseas sites

• Independent travel was preferred to group tours

• Female respondents see enjoying fi ne foods and wines as important

The survey also asked respondents to indicate their level of agreement on 
the purpose of visiting a GeoTourism site. The result of this analysis is set 
out below. The top fi ve most important and the top fi ve least important travel 
purposes are highlighted in bold.

Very Important (All respondents) 
Increasing knowledge of geological sites and landforms

To satisfy curiosity

To have a memorable experience

To obtain intellectual stimulation

Visiting destinations offering a unique bundle of features and 
attractions (i.e. Ecology, geology, culture and history)

Seeing something different

Visiting geological sites and landforms underpinning unique ecological 
sites (fl ora/fauna)

Visiting new destinations where I can experience the outdoors but still have 
comfortable accommodation

Visiting places where I can walk around in historic/charming towns/
locations

Getting some exercise

Visiting a destination valued by most people (e.g. World Heritage)

Meeting people from other cultures

Visiting favorite destinations that I have been to before

Enjoying different fi ne food and wines

Being with my family and friends

Experiencing a different lifestyle

Physically resting/relaxing

Being daring and adventuresome

Being able to share my travel experiences after returning home

 Visiting destinations offering a wide variety of cultural/art events and 
attractions

Very unimportant (All respondents) 
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Angus M Robinson the Managing Partner of Leisure Solutions presented a 
paper titled GeoTourism: Who is a GeoTourist? to the Inaugural Conference 
on Green Travel, Climate Change and Ecotourism held in Adelaide November 
2008. He proposed the following characteristics of a baby-boomer GeoTourist: 

• Age group 45 to 62

•  Lifestyle rather than age predicts behaviour

•  “Live wires” lifestyle – people who have busy and fulfi lling lives, who 
enjoy technology and keep up to date with latest developments

•  The main priority is continuing to enjoy their comfortable existence

•  The older members of the group, being debt free, will have discretionary 
income for travel 

He also identifi ed a grouping called Alumni GeoTourists that includes 
geoscience professionals from groups like the Geological Society of Australia, 
the Australian Institute of Mining and Metallurgy and similar professional 
associations. He estimated the market to be in the vicinity of 4,000 persons. 
Secondary teachers specialising in earth or environmental sciences may also 
have an interest in GeoTourism. Robinson estimates 26,000 people fall into 
this category with 16,000 being over 45. Based on the estimates he feels the 
over 45 market for GeoTourism products is around 20,00 people. However 
he makes the point that the market could be expanded to include the Alumni 
groups from Universities and Friends Organisations associated with museums 
and natural history. 

In summary there is no clear understanding about the size of the GeoTrail 
market. At the professional level it is likely to be small at around 20,000 people 
in Australia.

A larger market would be generated by applying the broad American 
interpretation of GeoTourism being “tourism that sustains or enhances the 
geographical character of the place being visited including its environment, 
culture, aesthetics, heritage and well-being of its residents – all aspects of 
sustainability in travel”. 

The Tasmanian Context
Another way to think about the market is to consider what activities 
GeoTourists might enjoy in addition to visiting geological sites. Information 
about visitor activities is gathered by the Tasmanian Visitor Survey. 

All visitor data unless otherwise acknowledged has been sourced from the 
Tasmanian Visitor Survey for the October 2011 to September 2012 period.

Participation in activities by total visitors to Tasmania 14 years of age +

Activity
% of total 
Tasmanian 

visitors

Number of 
visitors

Visit historic sites 39.1 341700

Visit National Parks 36.9 322800

Visit museums 28.3 247400

Visit local food producers 26.2 229400

Bushwalk less than 2 hours 23.1 202300

Other walks (not bushwalk) 17.0 149000

Visit wineries 16.3 142100

Experience Tasmanian Aboriginal culture 2.6 22900

This table shows the number of visitors (14 years+) to Tasmania participating 
in a range of activities that might be enjoyed by potential GeoTourists. They 
are activities that satisfy curiosity about the environment and place, provide 
exercise and offer local experiences.

Visiting historic sites is the strongest activity attracting 39.1% of all visitors 
to Tasmania. Experiencing Tasmanian Aboriginal Culture attracted the lowest 
percentage of 2.6% of all visitors to Tasmania. This is probably a refl ection of 
available product.
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Activities by total visitors to towns

Place visited

Total 
visitors 

14+
Oct 2011-
Sept 2012

Visit 
national 

parks 
(23.10%)

Bushwalk 
less than 
2 hours
(36.90%)

Devonport 247100 57080 91180

Ulverstone 105200 24301 38819

Burnie 138000 31878 50922

Wynyard 90700 20952 33468

Stanley 81800 18896 30184

Smithton 46200 10672 17048

Zeehan 87500 20213 32288

Strahan 124600 28783 45977

Queenstown 112200 25918 41402

Tullah 73400 16955 27085

Rosebery 82000 18942 30258

This table shows the total number of visitors to towns along the proposed 
Cradle Coast GeoTrail. To estimate the potential GeoTrail market the 
percentage of visitors who bushwalk for less than 2 hours (23.1%) and those 
who visit National Parks (36.9%) have been applied to the total number of 
town visitors. The numbers for Devonport should be excluded as they are 
infl uenced by arrivals on the TT Line.

The highest number of potential visitors is 50,922 (Burnie bushwalk for less 
than 2 hours)
The lowest number of potential visitors is 10,672 (Smithton visit national parks)

Activities by touring visitors 

Place 
visited

Total 
Visitors 
14year+

Oct 2011-
Sept 2012

% of 
total 

Visitors

Estimated 
number 
touring 
visitors

Oct 2011-
Sept 2012

Visit 
historic 

sites 
(59%)

Bushwalk 
less than 
2 hours 
(33%)

Visit 
National 

Parks 
(57%)

Devonport 247100 28 87444 51591 28857 49843

Ulverstone 105200 12 37476 22111 12367 21361

Burnie 138000 16 49968 29481 16489 28482

Wynyard 90700 10 31230 18426 10306 17801

Stanley 81800 9 28107 16583 9275 16021

Smithton 46200 5 15615 9213 5153 8901

Zeehan 87500 10 21340 12591 7042 12164

Strahan 124600 14 43722 25796 14428 24922

Queenstown 112200 13 40599 23953 13398 23141

Tullah 73400 8 5872 3464 1938 3347

Rosebery 82000 9 7380 4354 2435 4207

Tasmania 874300 312300

This table uses the percentage of total visitors to towns along the GeoTrail 
route to estimate the number of touring visitors. Touring visitors are on holiday 
having a short break of 1-3 nights or a tour 4+ nights. The percentage of 
touring visitors; visiting historic sites, bushwalking for less than 2 hours and 
visiting National Parks is applied to the estimated number of touring visitors 
for each town. Excluding Devonport the highest number of potential visitors is 
29,481 (Burnie visiting historic sites) and the lowest 1,938 (Tullah bushwalking 
for less than 2 hours) 
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Summary of estimates

Source of data for potential GeoTrail market
Low 

estimate
High estimate

Robinson national “professional market” 4,000 20,000

Total visitors to Tasmania by related activity 10,672 50,922

Total holiday short break and touring 
interstate visitors to Tasmania

1,938 29,481

In summary the potential size of the GeoTrail market is estimated to sit between 
50,000 and 2,000 visitors for the towns along the proposed GeoTrail route. This 
would appear to be the most precise way of establishing the estimate.

However the indication is it is a small, niche group of visitors that will add 
viewing geological sites to their tour of the Cradle Coast Region

Tasmanian Visitor Profi les
The Tasmanian Visitor Survey data (October 2011 – September 2012) provides 
the following profi les for interstate Short Break and Touring Holiday visitors: 

How many in your immediate travelling party (excluding Tasmanian residents)? 
Who did you mainly travel with? What form of transport did you use?

Travel party Number % Travelling with Number % Transport Number % Gender Number %

Alone 21300 7 Alone 21300 7 Rental vehicle 158600 58 Male 137200 44

Two 181700 58 Partner as a couple 153100 49 Own vehicle 63300 24 Female 171900 55

Three 25300 8 Family with children 35700 11 Public transport 22500 8 No response 4200 1

Four 39300 13 Family & friends 38900 12 Walking 9900 4

Five + 37400 11
Small group of 
friends

33900 11 Bicycle 200 0

No response 8600 3 Tour group 4400 1 Ship boat ferry 2500 1

School or university 
group

2700 1 Airline 2400 1

Work associates 1300 1 Other 1800 1

Other 4700 1 No response 7500 3

No response 17500 6 21



What is your State of residence and what was your mode of departure?

State of Origin Number %
Mode of 

Departure
Number %

Victoria 125900 40 Air 250500 80

NSW 93000 30 Sea 62800 20

Queensland 45100 14

South Australia 14200 5

West Australia 22600 7

ACT 9100 3

NT 1900 1

No State given 1400 0

Stay and expenditure for interstate short break and touring holiday visitors

Total nights spent in Tasmania 2,580,900

Total expenditure in Tasmania  $717,737,000 

Spend per night  $278 

Average length of stay (nights) 9.4

Average spend per stay  $2,614 

The majority of short break and touring holiday visitors travel as a couple, 
using a rental vehicle. 73% use a rental or their own vehicle so they are 
independent travellers able to choose where they drive. 55% are female. The 
transport profi le suits the self-drive nature of the GeoTrail. The largest market 
is Victoria and NSW and 80% travel by air. The average length of stay is 9.4 
nights and the average spend per trip is $2,614.

Age profi le of touring route visitors

Age years % Oct 2010 - Sept 2011 to Oct 
2011 -Sept 2012 % change

Under 25 8 +15.6

25-34 17 +0.9

35-44 14 -11.2

45-54 22 -1.5

55-64 24 -7.6

65+ 14 +1.9

No response 1  

Touring route visitors have visited one or more places on a selected touring 
route. This table contains data aggregated for all touring routes from the 
Tasmanian Visitor Survey. It shows 60% of touring route visitors are aged 45 
years and above. The less than 25 years market has grown the most when 
compared with the previous year.

Information sources used prior to arrival in Tasmania

Information sources before arrival
% of total 

visitors to Tas

Travel Agent 15.1

Airline 31.7

TT Line 8.1

Motoring club 2.5

Online travel provider 17

Tasmanian tourist operator 11.6

Websites with travel information 38.1

Brochures 14.1

Travel guide books 16.6

Email E news letters 3.7

Word of mouth 31.7

Television 1.6

Radio 0.1

Newspapers 2.4

Magazines 4.2

No information sought prior 30.8

31% of visitors do not access information about Tasmania prior to their arrival. 
They will therefore be infl uenced by what is available when they get here. 38% 
use online information from websites and 31% rely on word of mouth.
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THE PROPOSED THEME 
AND EXPERIENCE 
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A theme is the primary idea behind an interpretation 

project. The theme gives direction to the research and 

the creation of narratives.  The theme shapes the design 

and the implementation strategy. Finally, the theme is 

the ‘take out message’. It is what the audience will 

remember and is therefore what will build your brand.

A powerful theme will do more than simply provide 

information or describe processes.  It will engage and 

provoke. It will trigger curiosity and reflection.  

The central theme that has been developed for the 

Geotrail is “The Living Earth”.
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The key idea is that it is not only plants and 

animals that are alive. So too, rocks can be 

better understood as if they are ‘alive’.

This is a provocative idea. 

Plate tectonics, ( from the Greek tekton, meaning 

builder) is a foundational geological understanding 

as to how our planet works. Hot magma in the 

Earth’s mantle moves towards the crust, cools and 

sinks again causing convection currents. These 

currents move beneath the continental and ocean 

‘plates’ causing them to move around the surface at 

about the rate a human fingernail grows. As these 

plates slowly move apart they cause deep ocean 

rifts. As they slide against each other they cause 

earthquakes. As they collide they cause mountains 

to rise. And along the weakened areas that mark the 

boundaries of the plates, volcanoes break through 

the surface. 

In this process, rocks are made, destroyed and 

recycled. In this way, the rocks are alive. 

Development of this idea can help the 

non-specialist understand how and why it is that 

the geomorphology of Tasmania is so complex and 

why it has more in common with Antarctica than 

the rest of Australia.

THE LIVING EARTH
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Geologically speaking, Tasmania is famous for

its complexity. In a relatively small area the rock 

record contains representatives from the major 

geological epochs, potentialy giving the visitor

a condensed ‘history of the earth’ that they can 

see, walk on and touch. Within that relatively 

small geographical area they can get a sense

of how the Earth is constantly changing in a 

multitude of ways.

Image: Peter Manchester
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The West Coast’s European history is intimately 
connected with the rise of geology as a science. 

The Colonial Government Surveyor Charles Gould, one of the 

earliest explorers into this region was a student of Sir Robert 

Murchison, the leading geologist of the mid 1800s.

When a gold rush failed to materialise in Tasmania in the 1850s, 

the Government sent a request to Murchison asking him to 

recommend a suitably qualified person to make a geological 

survey of the Colony. 

Murchison recommended Gould. As Government Surveyor, 

Gould did not find the El Dorado the government wanted. 

Nevertheless, he made a comprehensive geological survey of 

the island that was recognised for its thoroughness. 

In the process he made significant contributions to the 

scientific understanding of major geological periods and how 

the earth is formed. 

Gould named the mountains of the West Coast Range after the 

giants of geology and evolutionary thinking of the day: 

Murchison, Lyell, Sedgwick, Geike,Tyndall, Owen, Jukes, Huxley 

and Darwin. Intriguingly, the order in which they are named 

places Huxley and Darwin last. According to historian Geoffrey 

Blainey the order reflected Gould’s opinion of all the leading 

thinkers of his day in the areas of geology and evolution.

The interconnections between all these historical figures are 

enlightening. Lyell’s enormously popular Principles of Geology 

and the scientific idea of ‘uniformitarianism’ (the present is the 

key to the past) is the book that most influenced his disciple 

Charles Darwin. Gould’s  work on the Devonian period 

contributed to Sedgwick’s significant work on understanding 

stratification and geological time. Broadening the GeoTrail to 

include these stories will provide an engaging way to approach 

some of the key concepts in geology.  It can also help access 

the complex terminology in a way that will make sense to a 

non-specialist. 

These stories all relate strongly to the central theme.

Lyell’s work followed the earlier work of James Hutton  the 

‘Father of Modern Geology’. Notably, through observation and 

reasoned arguments, Hutton came to believe that the Earth 

was being perpetually formed and was the first scientist to be 

credited with the idea that the earth was ‘alive’ – a kind of 

super-organism. 

Image: Peter Manchester
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28



To Tasmanian Aboriginals this is a ‘living land’.
At the heart of this concept is the often used 
but little appreciated  idea of ‘Country’. 

Anthropologist and writer Debora Bird Rose 
explains it this way:

“Country is a nourishing terrain, a place that 
gives and receives life... It consists of people, 
animals, plants, Dreamings, underground, 
Earth, soils, minerals, water and air...ultimately 
we do not own Country. Country ‘owns’ us. ”

Within the ‘living land’ and landscapes are the 
stories of life and living in this place for more 
than 40,000 years.  

Before white settlement cultural pathways criss-crossed 

Trowunna. These ‘roads’ were ceremonial routes: 

journeys through Country. They were also used as trade 

routes. Impactite a glass from Darwin Crater south of 

Queenstown was a prized stone and traded around the 

island. Red ochre was also mined and traded. 

The original inhabitants had a detailed understanding 

of the natural world and its patterns. Early 

commentators were impressed with Aboriginals’ 

knowlege, from the movements of migratory animals 

to making astoundingly accurate weather forecasts. 

Europeans were also impressed with Aboriginal ability 

to easily read European two-dimensional maps when 

shown them for the first time. 

Where appropriate the theme “The Living Earth” will 

integrate these stories.
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The Experience
Browsing through the airline magazine, Liz notices an App called ‘The 
Living Earth: Stories in the Landscapes of the Cradle Coast Region’. Liz and 
husband Mike are travelling to Tasmania for the fi rst time. Liz works as a 
counsellor in Melbourne and Mike is a recently retired Maths teacher.  They 
love bush walking and learning about the environment and they also enjoy 
a bit of indulgence at the end of the day.  After picking up their hire car they 
visit the Travel Centre and again are reminded to download the App, which 
they do. 

They decide to follow ‘The Living Earth’ GeoTrail, which takes them along 
the coast from Devonport down the West Coast and into Cradle Mountain. 
They had planned to spend time in the area and this seemed a great way 
to explore and learn. They started from Devonport after experiencing the 
Bass Strait Maritime Centre; the story of Bass Strait – the dividing geological 
feature between the island and mainland Australia. It was excellent and Mike 
managed to steer the old steamer into port on the simulated experience.

As they drove along the coast they began to experience the amazing vistas 
and views of coastlines and landscapes created from volcanic and glacial 
activity.  Exploring beaches and shorelines they discovered sea potholes, 
basalt columns, three ages of rocks, honeycomb rocks, folding and rocks 
estimated to be well over 1 100 million years old. They walked the beaches 
alone and the sensation of being the only two people making footprints in 
the sand was restful and invigorating at the one time. 

They also learnt about the human activities in the landscapes. As they drove 
past mountains, hills, paddocks and coastlines they came to townships 
and villages, all offering great coffee, samples of the fresh produce the area 
is famous for and the creative work of Tasmanian designers and artisans.  
It became obvious the unique landscapes, forests, fauna and fl ora were 
related to the area’s geology. The geology was responsible for the quality of 
the produce, health of the animals, drama in the landscapes and uniqueness 
of the activities they were experiencing.  

They also began to engage with the EarthCaches along the Trail. EarthCaches 
are virtual in nature – they are the site themselves. The App indicated if there 
was an EarthCache in the area and they set about to fi nd it and learn more 
about the feature. It was a fun thing to do. 

At Burnie they stopped at the Makers Workshop to look at the documentary 
‘Making Tasmania: The Break Up of Gondwana.’ It was excellent and 
added to their rapidly increasing knowledge and engagement with the land 
and its stories. Other aspects of the Trail, no matter which way you were 
travelling, were promoted.  They also appreciated the strong emphasis in all 
the information on conservation values and why these geological areas and 
features need to be protected. 

They travelled on to look at fossils at Wynyard and the more dramatic 
volcanic features of the coastline.  They had planned on getting to Stanley 
but stopped short at a seaside village where at the end of a day of exploring 
they not only appreciated but were revitalized by the massage and spa on 
offer and again more of that local produce and wine for dinner. Their sleep 
was deep and relaxing. 

The next morning they went on a guided tour of Table Cape and surrounds 
by a member of the local Aboriginal community. The tour was an experience 
of a lifetime. They felt privileged to be shown some of the insights and 
perceptions of the original inhabitants in relation to ‘The Living Land’. 

After the tour, they moved further along the Coast with a diversion to Dismal 
Swamp and the dramatic Trowutta Arch. Liz realized a dream of standing 
on the beach at Marrawah watching Mike attempt to relive old surfi ng days! 
From here they headed down to the Edge of the World, still following the 
App and sites. They spent the night at Arthur River where the geology of 
the area has been added to existing interpretation panels. At the pub that 
evening they shared their stories with the locals, enjoyed fresh seafood and 
sipped a Boags (the local beer) as they watched the sun go down on the 
‘Edge of the World’! 

The next day was another drive of a lifetime through the stunning Tarkine, 
using the ferry to cross the Pieman River at Corinna and fi nally arriving at 
Zeehan. The road is gravel but well graded and they would not have missed 
the experience for anything – driving the hills, glimpsing the ocean in the 
distance, walking in the forests, and breathing the pure air. Liz and Mike both 
realized that the GeoTrail was not so much about following a touring route as 
awakening body, mind and soul to the environment around them. 
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At Zeehan they saw another documentary ‘The Living Earth: The 
Philosophers and the Geologists’, which explained the rise of geology as a 
science, the ‘philosopher’ names of all the mountains on the West Coast and 
why the area is so rich in minerals.   From here they explored the rest of the 
museum and old mining sites before heading to Strahan.  

Macquarie Harbour is itself an iconic geological feature and the guide on 
the boat explained how it had been created.  Adding the geology to the 
commentary gave them a better understanding and richer engagement with 
the environment. Another night was spent in Strahan and the following day 
they moved to Queenstown where they climbed the hill, saw the famous 
‘fault’ that appears in nearly every geography book ever printed, looked 
down into the pit of the Iron Blow and of course visited the art gallery where 
renowned artist Ray Arnold has captured the colours and patterns of this 
amazing landscape in his beautiful works. 

By the time they’d fi nished the Queenstown activities it was too late to head 
off so they stayed the night.  This gave them the opportunity to experience 
the living earth. 

‘Underground’ they joined a guided tour of one of the Mt Lyell mines – 10 
kilometers underground to the Prince Lyell ore body…very exciting! 

The following morning the objective was to reach Cradle Mountain via 
the townships of Tullah, Rosebery and Waratah. Liz wanted to see where 
Philosopher Smith had made the big discovery of tin. There was much to 
discover at each of these townships.  On-the-ground interpretation told the 
story of mining in the area and the specifi c minerals. The App added more 
detailed geological interpretation and a number of sites. By the end of the 
meandering, they found themselves at Waratah just on dusk and so stayed 
the night at the pub talking with the locals…big steak and a Tasmanian pinot 
noir to make the experience complete!

The next day they headed to Cradle Mountain. The Cradle Mountain story 
is about the power of ice and once again the interpretation in the Visitors’ 
Centre helped them choose the walk they would do and what they wanted 
to learn and experience. They found it easy to see why Tasmania is famous 
for its glaciated landscapes. The entire Mountain environment is breath 
taking and amazing. That night after dinner at the Lodge they sat in front 

of the fi re sipping Tasmanian wine and indulging in hand made chocolates.  
They refl ected on all they had experienced of this spectacular island and its 
inspiring environment. 

They did another short walk the following day and then headed away from 
the experience of ‘The Living Earth Trail’.  Following the Trail, meeting the 
people, using the App, being guided at times, seeing documentaries on 
the forces and processes of creating the earth and all the other places 
and activities had made their extended time in this region an unforgettable 
experience which they could not wait to share with their family and friends.
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The Product and Theme of a
Proposed GeoTrail for the Cradle Coast Region

FINANCIAL VIABILITY

Image: Peter Manchester
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Financial Viability
Visitor numbers, the costs of establishing the trails and potential revenues will 
infl uence the fi nancial viability of a GeoTrail. 

Even though the market for a GeoTrail is limited, people are curious to know 
more about the locations they visit. If they can be encouraged to stop and 
look around they are likely to spend more time in a region and stay overnight. 
A GeoTrail is unlikely to be the sole reason for visiting a region but it offers an 
additional attraction that can enrich the experience and increase knowledge 
about the place. This in turn has the potential to increase the time and money 
spent in the region.

People spend money on food and accommodation so a dollar value can be 
assigned to a stop and a stay. A calculation can be made to show how many 
stops and stays are needed to cover the establishment and maintenance 
costs and this can provide an indication of fi nancial viability. 

Visitor information
Data on GeoSite visitation is not available and will be diffi cult to capture, 
as most of the locations are relatively remote and there are no systems in 
place to gather information. However visitor information is available from the 
Tasmanian Visitor Survey for a number of destinations along the trail routes.

For the Coastal Trail the destinations with visitor information include 
Devonport, Ulverstone, Burnie, Wynyard, Stanley, Smithton and Arthur River. 
For the West Coast and Cradle Mountain Trail the destinations are Cradle 
Mountain, Sheffi eld, Rosebery, Tullah, Queenstown Zeehan, Strahan and 
Corinna.

The following tables contain data on visitor numbers sourced from the 
Tasmanian Visitor Survey for the October 2011 to September 2012 period: Over the past four years Tasmanian visitor numbers have been trending 

down but the trend is fl atter for the NW and West Coasts.

The visitor numbers for Devonport are infl uenced by it being the port for 
the TT Line.

Cradle Mountain attracts the most visitors.

For the Coastal Trail visitor numbers fall away the further West you go. 
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There is also information for trail route destinations about:

• Visitors who passed through without stopping

• Visitors who stopped and looked around

• Visitors who stayed overnight

The following charts and tables compare this information for the various 
destinations on the Trail routes. Cradle Mountain and Strahan have the highest 
proportion of overnight stays. There is potential to convert the number of 
visitors passing through to stops and look around at the various Trail route 
destinations. A stop has the potential to generate revenue from food sales. 
There is also the potential to convert stops to overnight stays, however this 
may be limited by the availability of accommodation.

Coastal Trail centres: visitor numbers

Passed through 
without stopping

Stopped looked 
around did not 
stay overnight

Places stayed 
overnight

Devonport 95200 91800 60200

Ulverstone 43800 40600 20800

Burnie 38000 32900 37100

Wynyard 32600 40600 17500

Stanley 12300 37500 32000

Smithton 15800 21100 9400

Arthur River 9900 11100 6500
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West Coast and Cradle GeoTrail centres: total visitors

Passed through 
without stopping

Stopped looked 
around did not 
stay overnight

Stayed overnight

Zeehan 48100 33100 6200

Strahan 9100 18100 97500

Queenstown 39400 54700 18200

Tullah 50800 17900 4700

Rosebery 51300 24000 6600

Corinna 16800 5200 5300

Cradle Mountain 13500 55800 101300

Sheffi eld 43400 69300 10800

The dollar value of stops and stays 
The fi nancial analysis uses the following amounts per person. The fi gures are 
conservative and assume breakfast is included in the accommodation rate. 

• Overnight plus evening meal $165

• Stop $8

There is no offi cial estimate used by Tourism Tasmania to value a stop to 
look around or an overnight stay. However the Tourism Tasmania, Tourism 
Information Monitor (TIM) Q3 Report for the period July to September 2012 
identifi ed the following detail on holiday spending:

•  47% of those surveyed spent less than $200 per day on their 
last holiday

•  30% of those surveyed spent between $200 -$400 per day on 
their last holiday

•  24% of those surveyed spent more than $400 per day on their 
last holiday

The Tourism Tasmania “Tasmanian Tourist Snapshot” year ending September 
2012 provides the following information:

Total visitors to 
Tasmania

Average spend 
per night

$176
Source Tasmanian Visitor Survey 
TVS, Tourism Tasmania

Interstate visitors 
to Tasmania

Average spend 
per night

$190
Source Tasmanian Visitor Survey 
TVS, Tourism Tasmania

Intrastate 
visitation 
overnight travel

Spend per 
night

$117
Source National Visitor Survey 
(NVS) Tourism Research 
Australia

Intrastate day 
travel

Spend per 
visitor 

$102
Source National Visitor Survey 
(NVS) Tourism Research 
Australia

The average spend per night for total and interstate visitors is between $176 
and $190 which presumably includes the cost of the evening meal.

Intrastate visitation is lower in value because 29% visit friends and relatives. 
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WOTIF was used to produce the following accommodation rates table, 
which compares the average accommodation full rate for three star premises 
along the Trail routes. Cradle Mountain and Strahan were excluded because 
accommodation demand enables higher rates to be charged. The seven-town 
average overnight accommodation rate for a couple is $160 per night. Dinner 
for a couple is estimated at $70.

So the value of an overnight stay for a couple is estimated at between $230 
and $165 per person. (80% of accommodation rate + 50% of dinner cost)

Accommodation rates

Town Average Full rate

Burnie 170

Devonport 164

Smithton 180

Stanley 153

Zeehan 140

Tullah 149

Queenstown 161

7 town average 160

 
 

Cradle 302

Strahan 193

Resort average 248

Calculating the value of a stop is more subjective. Assuming a cup of 
coffee costs $3.50 to $4.00 and a snack between $4 - $7 it should not be 
unreasonable to value a stop at $8.

Establishment and ongoing costs
It is estimated that the Trails can be developed for $928,400 and maintained 
for $80,000 a year.

All of the geological sites along the trails are existing natural features so 
development costs are minimal. Most sites have adequate car parking and 
access.

The main implementation costs are:
• Signage including marker signs and onsite interpretation panels.

•  Interpretation development. This includes research and documentation 
of information, graphic design and printing for brochure materials, 
development of website and other technology based applications and 
design of specifi c displays at key centres.

• Marketing and promotional costs. 

• Project coordination and guide training.

The ongoing costs are associated with land maintenance and repair of 
vandalised signs, marketing and administration. 

Summary development costs Total $

Coastal Trail  $343,600 

West Coast Trail  $163,200 

Cradle Mountain  $31,000 

King Island Trail  $30,600 

Guide training  $50,000 

Web/mobile/app development  $95,000 

Marketing  $120,000 

Project Coordinator  $75,000 

Maintenance  $20,000 

Total development costs  $928,400 

Ongoing costs per annum $ Per annum

Annual administration  $50,000 

Maintenance  $20,000 

Marketing  $10,000 

Total  $80,000 
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Estimated implementation costs by Trail and site.

Site 
No

Site name
Created from 
Chaos panel 
upgrading

New Interpretation
Marker / 
approach 

sign
Other costs Site Total Comment

 Coastal Trail       

1 Mersey Bluff  $15,000     $15,000 Well recognised site

2 Don Heads  $15,000   $4,800   $19,800 Drive in confusing needs directional signs

3 Leven Canyon $15,000 $1200 $16,200

4 Gunn’s Plains Caves 0 0 0 Has website guide information a priority

5 Goat Island    $1,200  $10,000  $11,200 Minor access works over railway line

6 Three Sisters Reserve    $1,200   $1,200  

7 Sulphur Creek Hall point    $1,200   $1,200  

8 Sulphur Creek boat ramp  $15,000   $3,000   $18,000  

9 Burnie basalt columns  $15,000   $3,000   $18,000 Needs directional street signage

9A Burnie Makers centre   $150,000    $150,000 
Anchor interpretation at the Burnie Makers 
Centre: The Living Earth Gondwana

10 Doctors Rocks    $1,200   $1,200  

11 Seabrook pines point    $1,200   $1,200  

12 Wynyard Fossil Bluff  $15,000     $15,000  

13 Table Cape    $2,400   $2,400  

14 Rocky Cape  $15,000     $15,000  

15 Edgcumbe Beach    $1,200   $1,200  

16 Brick Makers Beach    $1,200   $1,200  

17 Circular Head   $15,000    $15,000  

18 Highfi eld Green Hills    $1,200   $1,200  

19 Duck Bay Lookout    $1,200   $1,200  

20 Montague Point    $1,200   $1,200  

21 Woolnorth Cape Grim   $15,000    $15,000 Guide training and sign explaining geology

22 Woolnorth Point      $-  

23 Marrawah Green Point    $1,200   $1,200  

24 Arthur River End of World site   $15,000    $15,000 To explain geology
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Site 
No

Site name
Created from 
Chaos panel 
upgrading

New Interpretation
Marker / 
approach 

sign
Other costs Site Total Comment

25 Couta Rocks    $1,200   $1,200  

26 Dismal Swamp    $1,200   $1,200  

27 Trowutta Arch    $1,200   $1,200  

28 Julius River Reserve    $1,200   $1,200  

29 Lake Chisholm    $1,200   $1,200  

 Total Coastal Trail      $343,600  

Site 
No

Site name
Created from 
Chaos panel 
upgrading

New Interpretation
Marker / 
approach 

sign
Other costs

Total site 
works

Comment

 West Coast Trail       

30 Guide Falls   $15,000    $15,000  

31 Waratah Mount Bischoff    $1,200   $1,200  

32 Tullah Wee Georgie Wood sites    $1,200  $2,000  $3,200 Clean up site

33 Rosebery    $3,600   $3,600 
Need to have band rooms open and 
promoted

34 Serpentine Mine      $-  

35 West Coast Heritage Centre Zeehan   $100,000    $100,000 
Anchor interpretation at the West Coast 
Heritage Centre in Zeehan: The Living Earth. 
The philosophers and geologists

36 Silver Spray Mine and tunnel    $1,200   $1,200  

37 Zeehan Smelter site    $1,200   $1,200  

38 Henty Dunes    $1,200   $1,200  

39 Ocean Beach    $12,000   $12,000  

40 Regatta Point    $1,200   $1,200  

41 Spion Kop Queenstown    $1,200   $1,200  

42 Water Race Hill Queenstown      $-  

43 Iron Blow   $15,000    $15,000 Extend signage to explain geology
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Site 
No

Site name
Created from 
Chaos panel 
upgrading

New Interpretation
Marker / 
approach 

sign
Other costs

Total site 
works

Comment

44 Loftus Hill Glacial Erratics    $1,200   $1,200  

45 John Butters Dam site    $1,200   $1,200  

46 Newell Creek      $-  

47 Mount Jukes Lookout    $1,200   $1,200  

48 Proprietary Peak Lookout    $1,200   $1,200  

49 Darwin Dam site    $1,200   $1,200  

50 Tyndall Creek      $-  

51 Lake Selina Lookout    $1,200   $1,200  

Total West Coast Trail      $163,200  

Site 
No

Site name
Created from 
Chaos panel 
upgrading

New Interpretation
Marker / 
approach 

sign
Other costs Site Total Comment

 Cradle Mountain       

52 Vale of Belvoir    $1,200   $1,200  

53 Cradle Valley & Mountain   $25,000    $25,000 To focus on geology

54 Middlesex Plains    $1,200   $1,200  

55 Wilmot    $1,200   $1,200  

56 Gowrie Park Mount Rowland    $1,200   $1,200  

57 Kimberley Warm Springs    $1,200   $1,200  

Total Cradle Mountain      $31,000  
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Site 
No

Site name
Created from 
Chaos panel 
upgrading

New Interpretation
Marker / 
approach 

sign
Other costs Site Total Comment

 King Island Trail       

58 Currie below lighthouse   $15,000  $1,200   $16,200  

59 Three Rivers Bay    $1,200   $1,200  

60 Yambacoona dunes    $1,200   $1,200  

61 Cape Wickham    $1,200   $1,200  

62 Penny’s Lagoon    $1,200   $1,200  

63 Fraser beach    $1,200   $1,200  

64 City of Melbourne Bay    $1,200   $1,200  

65 Cataraqui Point    $1,200   $1,200  

66 Grassy Scheelite mine    $1,200   $1,200  

67 Surprise Bay Calcifi ed forests    $1,200   $1,200  

68 Stokes Point Surprise Bay    $1,200   $1,200  

69 Dripping Wells    $1,200   $1,200  

70 Nertherby Point    $1,200   $1,200  

 Total King Island Trail      $30,600  
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Implementation schedule Year 1 Year 2
Total 

development 
costs

Year 3 Year 4 Year 5 Year 6 Year 7 Year 8 Year 9 Year 10
10 Year 

cost

Implement Coastal Trail  $343,600  $-  $343,600          $343,600 

Implement West Coast Trail $-  $163,200  $163,200          $163,200 

Implement Cradle Mountain $-  $31,000  $31,000          $31,000 

Implement King Island $-  $30,600  $30,600          $30,600 

Develop guide training 
materials 

 $10,000 $-  $10,000          $10,000 

Implement guide training  $4,600  $35,400  $40,000          $40,000 

Web/Flash/mobile/app 
development

 $84,600  $10,400  $95,000          $95,000 

Marketing  $74,600  $45,400  $120,000  $10,000  $10,000  $10,000  $10,000  $10,000  $10,000  $10,000  $10,000  $200,000 

Coordinator training & 
employment

 $25,000  $50,000  $75,000  $50,000  $50,000  $50,000  $50,000  $50,000  $50,000  $50,000  $50,000  $475,000 

Maintenance $-  $20,000  $20,000  $20,000  $20,000  $20,000  $20,000  $20,000  $20,000  $20,000  $20,000  $180,000 

  $542,400  $386,000  $928,400  $80,000  $80,000  $80,000  $80,000  $80,000  $80,000  $80,000  $80,000 $1,568,400 

Total development costs    $928,400  

Total Ongoing (present dollars)    $640,000          

   

Total Development 
& Ongoing costs

   $1,568,400          
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Combining the information
Assumptions
The following assumptions have been used to estimate the fi nancial viability of 
the trails:

• Project life 10 years

• Rate of infl ation 0%

• Discount rate 4%

• Value of a stop per visitor $8

• Value of a stay per visitor $165 accommodation and evening meal

•  The Trails convert 5% of existing visitors passing through to stops and 
1% of stops to stays.

•  Estimated existing visitor numbers have been sourced from the 
Tasmanian Visitor Survey October 2011 to September 2012.

•  For the Coastal Trail existing visitor numbers for Smithton are used to 
calculate revenues.

• For the West Coast Trail visitor numbers for Queenstown are used.

• For Cradle Mountain visitor numbers for Sheffi eld are used.

•  A budget of $562,200 is used for the Coastal Trail. This includes an 
additional $120,000 in year (1) and (2) for development of guide training 
materials, technology development and year (2) maintenance. It also 
includes a share of marketing, guide training and coordinator.

•  A budget of $163,200 is used for the West Coast Trail. This includes 
a share of technology development, guide training, marketing and 
coordinator.

•  A budget of $47,200 is used for Cradle Mountain. This includes a share of 
technology development, guide training, marketing and coordinator.

•  King Island Trail is not included in the analysis because no visitor 
information is available to estimate revenues.

Potential revenues from changing the behaviour 
of existing visitors
The following table shows the conversion of existing visitors, currently passing 
through, to stops for each of the Trails. A 5% conversion rate produces 790 
stops for the Coastal Trail, 1,970 for the West Coast Trail and 2,170 for the 
Cradle Mountain. The total number of stops across the three Trails is 4,930. 
This amounts to 14 existing visitors stopping a day. As most visitors travel 
as a couple in a vehicle this equates to an additional 7 cars per day stopping 
instead of passing through. This potentially generates revenue of $39,440 per 
annum across the three Trails.

Visitors passing through

Coastal
Smithton

West Coast
Queenstown

Cradle
Sheffi eld

Total

Total Pass throughs 15,800 39,400 43,400 98,600

$ Value of stopper 8 8 8 8

% Convert to stoppers

1% 158 394 434 986

2% 316 788 868 1,972

3% 474 1,182 1,302 2,958

4% 632 1,576 1,736 3,944

5% 790 1,970 2,170 4,930

Revenues from 
converting 
passing through 
to stops

Coastal
Smithton

West Coast
Queenstown

Cradle
Sheffi eld

Total

5% $ 6,320 $ 15,760 $ 17,360 $ 39,440
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Visitors stopping

The following table shows the conversion of existing visitors, currently stopping but 
not staying, into overnight stays. 

A 1% conversion rate produces 211 stays for the Coastal Trail, 547 for the West Coast 
Trail and 693 for Cradle Mountain. 

The total number of additional stays across the three trails is 1,451 or an additional two 
couples per day. 

This potentially generates revenues of $239,415 per annum across the three trails.

 

Coastal
Smithton

Minerals
Queenstown

Cradle
Sheffi eld

Total

Total stoppers 21,100 54,700 69,300 145,100

$ Value of stayer 165 165 165 165

% Convert to stayers

1% 211 547 693 1,451

2% 422 1,094 1,386 2,902

3% 633 1,641 2,079 4,353

Revenues from 
converting stops 
to stays

Coastal 
Smithton

Minerals 
Queenstown

Cradle 
Sheffi eld

Total

1% $34,815 $90,255 $114,345 $239,415

The total potential annual revenue from both conversion strategies is $256,775 

44



Costs for each trail

Coastal Trail Year 1 2 3 4 5 6 7 8 9 10 Total

Implement Coastal Trail $343,600 $343,600

Develop guide training materials $10,000 $10,000

Implement guide training $4,600 $4,600

Web/mobile/app development $84,600 $84,600

Marketing $74,600 $3,333 $3,333 $3,333 $3,333 $3,333 $3,333 $3,333 $3,333 $101,264

Coordinator training & employment $25,000 $16,667 $16,667 $16,667 $16,667 $16,667 $16,667 $16,667 $16,667 $158,333

Maintenance  $20,000 $6,667 $6,667 $6,667 $6,667 $6,667 $6,667 $6,667 $6,667 $73,336

Coastal Trail total $542,400 $20,000 $26,667 $26,667 $26,667 $26,667 $26,667 $26,667 $26,667 $26,667 $775,733

 
West Coast Trail Year 1 2 3 4 5 6 7 8 9 10 Total

Implement West Coast Trail $163,200  $163,200

Develop guide training materials $0

Implement guide training $15,000 $15,000

Web/mobile/app development $2,500 $2,500

Marketing $20,000 $3,333 $3,333 $3,333 $3,333 $3,333 $3,333 $3,333 $3,333 $46,667

Coordinator training & employment $25,000 $16,667 $16,667 $16,667 $16,667 $16,667 $16,667 $16,667 $16,667 $158,333

Maintenance   $6,667 $6,667 $6,667 $6,667 $6,667 $6,667 $6,667 $6,667 $53,333

West Coast Trail costs $0 $225,700 $26,667 $26,667 $26,667 $26,667 $26,667 $26,667 $26,667 $26,667 $439,033

Cradle Mountain Year 1 2 3 4 5 6 7 8 9 10 Total

Implement Cradle Mountain  $31,000         $31,000

Develop guide training materials           $0

Implement guide training  $20,400         $20,400

Web/mobile/app development  $7,900         $7,900

Marketing  $25,400 $3,333 $3,333 $3,333 $3,333 $3,333 $3,333 $3,333 $3,333 $52,067

Coordinator training & employment  $25,000 $16,667 $16,667 $16,667 $16,667 $16,667 $16,667 $16,667 $16,667 $158,333

Maintenance   $6,667 $6,667 $6,667 $6,667 $6,667 $6,667 $6,667 $6,667 $53,333

Cradle Mountain costs $0 $109,700 $26,667 $26,667 $26,667 $26,667 $26,667 $26,667 $26,667 $26,667 $323,033

All Trails (minus King Island) Year 1 2 3 4 5 6 7 8 9 10 Total

TOTAL COSTS $542,400 $355,400 $80,000 $80,000 $80,000 $80,000 $80,000 $80,000 $80,000 $80,000 $1,537,800
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Discounted Cash Flow and Net Present Value
There is a combined positive net present value for all Trails. The Coastal Trail 
has a negative net present value because the budget carries an additional 
$120,000 for guide training material, development of technology and year two 
maintenance. If the assumptions in the analysis are correct, the overall positive 
cash fl ow suggests it is worth investing in the development of the Trails.

Year 1 2 3 4 5 6 7 8 9 10 Total

NET CASH FLOW -$501,265 -$76,545 $198,855 $198,855 $198,855 $198,855 $198,855 $198,855 $198,855 $198,855 $1,013,030

Discount Factor 1.0000 0.9615 0.9246 0.8890 0.8548 0.8219 0.7903 0.7599 0.7307 0.7026 0.6756  

Discounted Net Cash 
Flow

$0 -$481,986 -$70,770 $176,781 $169,982 $163,444 $157,158 $151,113 $145,301 $139,713 $134,339  

Net Present Value (10 
year period)

$685,077            

Breakdown by Trail

Coastal Trail 
Net cash fl ow

$0 -$501,265 $21,135 $14,468 $14,468 $14,468 $14,468 $14,468 $14,468 $14,468 $14,468 -$364,383

NPV -$372,383            

West Coast Trail 
Net cash fl ow

$0 $0 -$119,685 $79,348 $79,348 $79,348 $79,348 $79,348 $79,348 $79,348 $79,348 $515,102

NPV $383,272            

Cradle Mountain
Net cash fl ow

$0 $0 $22,005 $105,038 $105,038 $105,038 $105,038 $105,038 $105,038 $105,038 $105,038 $862,312

NPV $674,188            

46



OWNERSHIP AND 
MANAGEMENT

Image: Peter Manchester
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Implementation, Ownership and Management
Geology is the foundation of everything in the landscape and the 
implementation of the geotrail will involve a wide range of interested 
individuals and groups. Some examples include: governments, 
farmers, the Aboriginal Community, tourism operators, the mining 
industry, towns and their communities, landowners and industry. The 
whole system surrounding the project is extensive and all communities 
of interest need to have a role in shaping the trail. 

Site Ownership and Implementation
The sites along the Trails have mixed ownership and fall into eight Local 
Government Areas. Nineteen sites are on land managed by the Parks and 
Wildlife Service. No one authority can be viewed as the owner. Implementation 
and ongoing management will need to be a team effort. The following table 
summarises the distribution of sites.

Authority
Number of LGA 

sites
Number of 
PWS sites

Devonport Council 2 2
Central Coast 6 4
Burnie 3
Waratah Wynyard 5 3
Circular Head 16 4
West Coast 20 2
Kentish 6 2
King Island 13 2

Implementation activities include: 

• Inclusive consultation with all communities of interest

• Development of the content, design and installation of signage

• The development of technology; web, App applications

• Design and implementation of marketing

• Content development and implementation of guide training

• Reactive maintenance

Ongoing activities include:

• Marketing

• Website management 

• Signage maintenance

It is suggested that implementation take place over a two-year period with the 
Coastal Trail being the fi rst priority.

The Australian Government has a program called Australian National 
Landscapes. There are 16 places in Australia designated as national 
landscapes. The entire island of Tasmania is one site and Uluru is another. 
Parks Australia and Tourism Australia are collaborating and putting out 
marketing material and there may be programs and grants available and 
access to programs that could make the Cradle Coast Region GeoTrail a pilot. 
There are annual briefi ngs run in each landscape.

Management
Given the widespread location of sites and wide ranging communities of 
interest, a committee or group will be needed to oversee implementation and 
care for ongoing management. 

Grant funding agreements for projects of this nature usually require a 
committee of management to oversee the expenditure of funds and to 
account for expenditure. The Cradle Coast Authority with its regional 
responsibility seems to be the logical incorporated body to seek funding 
and account for expenditure. The Authority could manage this work through 
the existing Tourism executive committee or through a specifi c purpose 
committee. Workload would be greatest during the implementation period. 

In addition to specialist consultants, the assistance of a project offi cer will be 
needed and funds for this role have been included in the budget. 

Ideally the project offi cer would continue after the implementation period to 
care for ongoing management tasks. Ideally this role would be contracted out 
to minimise employment costs.

The ten-year development and ongoing fi gure in the Trails’ budget should be 
sought as a grant. This will provide an amount to meet the ongoing provision 
of the project offi cer and other costs.

The lack of discretionary budget to allow taking on additional responsibility 
was a common theme in discussions with Councils and Parks and Wildlife.
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Conclusions 
Implementation and Management

• There are four trails proposed – the Coastal Trail from Devonport to 
the Edge of the World, the West Coast Trail, Cradle Mountain and King 
Island. It is suggested that implementation take place over a two year 
period with the Coastal Trail being the fi rst priority. 

• The Cradle Coast Authority is the recommended incorporated body to 
oversee the project, obtain funds and manage contracts.

• A project offi cer be contracted to coordinate implementation and 
undertake ongoing management tasks.

• Specialist implementation tasks be contracted to appropriate 
consultants.

• A special purpose committee of the Cradle Coast Authority that 
includes council, government and communities of interest be formed 
to steer project implementation 

• Ongoing maintenance responsibility be assigned to the regional 
tourism executive or some other committee of the Authority. 

• The Cradle Coast Region GeoTrail be used as a pilot for the State.
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MARKETING AND 
PROMOTION

Image: Peter Manchester
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Marketing and Promotion

The marketing and communication issues that need to be addressed are :
•  How to engage the local community in the Trail and gain their referral? 

•  How to make sure all visitors to Tasmania know that the Trail and App will 
deliver a more enriched experience of the Region?

•  How to engage the Geo-Specialist groups 

•  How to secure more of the educational spend?

Potential Markets
The Local Community
These are not a specifi c market segment, so much as they are infl uencers.   
So much tourism collateral has been developed over a number of years 
particularly on the West Coast.  As you travel around, you see numerous 
interpretative attempts through the abundance of signage.  If the local 
communities perceive this as ‘another’ layer of signage they will at best ignore 
it and at worst work against it.  The proposed GeoTrail has the potential to 
bring a lot of stories together into one place.  It should also complement the 
contemporary interpretation that exists, not replace it.  

The Visitor Market
We know the profi le of the potential GeoTourist and we know that that profi le 
matches the existing visitor to Tasmania.  As the strategy is to ‘slow the 
traveller down’ so they spend more time and therefore more money in places 
in the area, the communication aim is to make sure they are aware and can 
access the Trail.   This is largely an exercise in promoting the App and all the 
Trail offers.   This can be done before the visitor leaves home, when they arrive 
here and also as they travel around.  It will rely heavily upon having a digital 
presence that is useful and relevant and that also connects to other State 
digital communications and infrastructure.  

The Professional Market
There is a professional group which forms a sub-set of the Visitor Market.   
These include geologists, secondary teachers and people associated with 
Natural History groups and Museums.  Engaging these groups will be best 
done through the professional networks, publications and newsletters.  

The Education Market
Having such geological diversity in one small area presents an advantage to 
the Region. Both the national and international market can be encouraged. 
The website and App can be developed in such a way as to include specifi c 
educational resources as need arises. Other experiences in the area can also 
come together to package themselves as the Region’s educational experience 
e.g. the new Bass Strait Maritime Centre + The Living Earth Trail + Highfi eld 
House. 

Potential Strategies 

The Local Community 
Outcome sought:  The locals are aware of the Trail and its content and refer 
their family, friends and visitors to it.

Tactics: 
• Engage local communities with content development

• Provide regular updates of the project’s development

• Launch each stage of the Trail’s development 

• Hold famils for the local community for them to engage with the Trail 

• Seek publicity in local media
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The Visitor Market
Outcome sought: The Trail and App are advertised in mediums used by 
visitors before they get here.  We know through recent Tourism Tasmania 
surveying that the mediums that each attracted 30% + as ways of sourcing 
travel information were: websites with travel information (38.1%), Airline 
(31.7%) and no information sought beforehand (30.8%).

Tactics:
• Create a remarkable website 

• Create a remarkable mobile App 

• Establish a presence on the Discover Tasmania website

• Establish links to other relevant travel websites

• Advertise in relevant Tasmanian visitor publications 

• Be part of trade familiarization tours in the State

• Actively seek publicity particularly in airline magazines 

• Host a national/international GeoTourism conference.

The Professional Market 
Outcome sought: Specialist groups are aware of the Trail and App before they 
get here.  We know that these groups have a strong network, publications and 
newsletters. 

Tactics (additional to the above Visitor Market tactics):
• Actively seek publicity in professional magazines

•  Make use of Tasmanian geological experts to talk about the Trail and 
what it offers

• Offer specialist tours of the Trail led by Tasmanian geologists

• Design, implement and maintain a Trail e-newsletter 

The Education Market
Outcome sought: Schools and Universities within Tasmania, Australia and 
international schools associated with Tasmania are aware of what the Trail 
offers from an educational perspective. 

Tactics:
•  Engage with schools in the Region and TasU to understand their needs 

and how their students might use the Trail

•  In conjunction with the schools and Universities develop resources to 
enrich the education experience 

•  Ensure the Trail is included in any package of what the State offers 
international students   

•  Include teachers and schools in the e-newsletter content and publishing 
schedule

Outcome sought: Other experiences in the Region work together to develop 
an attractive ‘educational package’.

Tactics:
•  Meet with other relevant experiences/attractions in the Region to design 

an educational experience package for the Region

•  Develop and promote educational opportunities in the Region through 
the region’s schools, State Education Department and TasU

Conclusions
The following markets and strategies will give the Trail the best chance of 
achieving an increase in visitors stays and therefore associated revenue plus 
encourage those with a specifi c interest in geology to also experience it. 

•  Engage the local communities of the Trail to build pride and referrals to 
family, friends and visitors.

•  Engage the existing visitor market to increase the number of stops and 
number of stays.

• Engage the professional market to increase visitor numbers. 

•  Engage and develop the potential education market through the 
development and promotion of a regional education package involving 
the Trail and other relevant experiences.
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Proposed Trail Sites and their Geological 
Signifi cance 

GeoTourism Site Classifi cation
The attached classifi cation has been utilised in developing the Geotrails. 

Site 
classifi cation

Description

A

Sites with broad appeal to tourists with limited knowledge of geology. They also interest people who have knowledge of 
geology. The appeal may come from the landscape or the “obvious” nature of the geology. Sites that can tell a story to the 
curious. They will need interpretation and some visitor infrastructure on site. They need to be accessible by a 2WD vehicle and 
will be accessed mainly through self-guiding.

G
Sites where the geology is more specialised and less obvious to the untrained eye. They will be more interesting to persons 
with a level of knowledge about geology. These sites will not need onsite interpretation or infrastructure. They can be accessed 
through self-guiding or guided tours. 

There are a number of potential trails 

• The Coastal Trail, which starts in Devonport and ends at Couta Rocks. 
There are 25 (18A and 7G)  potential sites along this trail. All are accessible 
by 2WD vehicles and townships provide accommodation and food along 
the trail. The main hubs are Devonport, Ulverstone, Penguin, Burnie, 
Smithton, Stanley and Arthur River. This trail has the greatest potential 
for development as an added attraction for touring visitors. The Leven 
Canyon and Gunns Plains Caves provide the opportunity for an inland 
diversion from Ulverstone connecting back to the Coastal Trail at Goat 
Island.

• The Inland trail around Smithton. Four sites (3G & 1A) that can be 
accessed using Smithton as a hub for day trips. This connects to the 
Coastal Trail. 

• The West Coast Trail, which has 14A sites and 8G. This Trail can use 
Queenstown, Zeehan and Strahan as hubs. It is a mixture of geology 
and mining history. The heavy vegetation on the West Coast can obscure 
geological features. A lot of work has already been done on mining and 
cultural interpretation and there is a risk of crowding the space with 
additional signage.

• Cradle Mountain and Sheffi eld area, which has 2A sites and 3G. This can 
come before or after the West Coast Trail.

• The King Island Trail on King Island. There are 13 potential sites on King 
Island that could be developed. Air transport and car rental is required 
to access King Island. There is an opportunity for a local business to 
package and undertake trail tours.

• A potential Aboriginal heritage trail. A number of sites on the Coastal 
Trail have signifi cant Aboriginal connections. This could be a business 
opportunity for the Aboriginal community to develop a guided tour that 
tells Aboriginal and associated geological stories. The perspective of the 
Aboriginal community would deeply enrich the interpretation. To Quote 
Emma Lee “the Aboriginal community has its heart and soul in the West 
Coast – it is a living landscape for us”
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Trails Site Details
Site No. A or 

G
GPS, phone 
coverage and LGA

Name Geological description & Natural 
Values Atlas reference

Points Comments

The Coastal Trail:
Starts at Devonport and progresses to Couta Rocks via Smithton and Arthur River 

1 A Lat. 41d 09m3 7s South
Lon. 146d 21m 16s East
Coverage: good
Devonport LGA
A Created from 
Chaos Rotary Club of 
Devonport site
 

Mersey Bluff 135 million year old headland
Dolerite intrusive rock, swirling
Rock Lichens
Natural Values Atlas Geosite ID 2424
Name Mersey Bluff supposed 
Petroglyphs

39 Supposed Petroglyphs and Aboriginal seating 
rocks. Remnant of Aboriginal interpretation trail
Good views along the Coast to Table Cape
Pathways and lookouts around the edge of the 
bluff from Lighthouse. Managed by Devonport 
Council who wish to increase visitation of the Bluff. 
Near to Devonport CBD and Maritime museum 
attraction. Well-developed infrastructure but needs 
better interpretation.

2 A Lat. 41d 9m 41s South
Lon. 146d 19m 51s East
Coverage: good
Devonport LGA
A Created from 
Chaos Rotary Club of 
Devonport site

Don Heads 500 metres of igneous shore platform
Sea potholes. Basalt columns, sea stack 
and polygonal jointing. Xenoliths with 
Olivine. Pebbles on shore have origins 
around Queenstown. Deposited by 
Glacial activity
Natural Values Atlas Geosite ID 2420
Name Don Heads Basalt and Landforms

31 Geology is along the beach from the river 
mouth and access is affected by tide. Access 
by scrambling along a pebbly beach. A rugged 
dramatic place. Needs directional signage and 
improved interpretation. The drive in can be 
confusing. Car parking adequate.

3 A Lat. 41d 22m 16s South
Lon. 146d 01m 21s East
Coverage: poor
Central Coast LGA

Leven Canyon Leven river passing through a tear 
fault caused by weakness in Moina 
Sandstone. 200 metre canyon 
Natural Values Atlas Geosite ID 2423
Name Leven Canyon and Sedimentary 
Section
 

42 Leven Canyon and Gunns Plains Caves provide 
the opportunity for a side trip inland from 
Ulverstone. Ideal picnic area with excellent views 
over the canyon. Needs geological interpretation. 
Good facilities for stopping. Toilets and BBQ with 
disabled accss. A variety of walks available. Track 
classifi cation 3, some steep sections, 697 steps on 
forest stairs track. Cradle Coast have developed a 
brochure which is available online

4 A 30 K’s South of 
Ulverstone Central Coast 
LGA
State Reserve

Gunn’s Plains 
caves

Cave
Calcite shawls and fl ow stones

42 State reserve since 1918. Guided tours available 
daily. There are access issues for those with health 
or mobility problems. Entry via a steep staircase 
and there is a short ladder section, Toilet facilities 
and picnic are are availlable. Contacts are Goeff 
and Trish Deer. Geological content may need be 
included in the guided tours.
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Site No. A or 
G

GPS, phone 
coverage and LGA

Name Geological description & Natural 
Values Atlas reference

Points Comments

5 A Lat. 41d 08m 18s South
Lon.146d 07m 55s East
Coverage: poor
Central Coast LGA
A Created from 
Chaos Rotary Club of 
Devonport site

Goat Island West Bank Chaos
Cambrian period 520 million years old
Rocks thrusted, twisted & folded to 
form quartzite, phyllites slates and 
schists. Exposed boundary between 
metamorphosed and unmetamorphosed 
Proterozoic rocks unique in Tasmania
Natural Values Atlas Geosite ID 2422
Name Goat Island Conglomerate

28 Managed Parks and Wildlife
From Picnic Point at West Ulverstone to Goat 
Island 2kms along the beach. Strong interest to 
geologists. Access requires beach walk and is 
tide affected. Needs interpretation and access 
to car park over the rail line needs attention. 
Other activities, photography, swimming and bird 
watching. Goat Island is a Penguin rookery

6 A Lat. 41d 07m 33s South
Lon. 146d 07m 17s East
Coverage: poor
Central Coast LGA
A Created from 
Chaos Rotary Club of 
Devonport site

Three Sisters 
Reserve

Three Sisters Islands
Base rock of chert and quartzite. Basalt 
rolling over, pillow lavas

31 Managed by Parks & Wildlife
A well-developed lookout with sealed car park on 
the edge of the road. Good approach signage. 
Ulysses Motor Cycle Club garden and Created 
from Chaos sign a three minute walk from car park. 
Needs directional signage. Looks out over Three 
Sister Islands. No access to the coast edge so it is 
really a scenic lookout. More views than geology. 
No work needed.

7 G Lat. 41d 05m 43s South
Lon. 146d 01m 37s East
Coverage: poor
Central Coast LGA
A Created from 
Chaos Rotary Club of 
Devonport site

Sulphur Creek 
Point
Hall Point

Three ages of rock on one site
Rocks range from Proterozoic to early 
Ordovician. Moina sandstone
Pebbly to boulder oriented beds. 
Turbidite sandstone, Angular 
unconformity. Worm casts. Same rocks 
as Queenstown Owen conglomerate.
Natural Values Atlas Geosite ID 2428
Name Sulphur Creek Unconformity

22 Grassy car park used by motor homes. Point is 
overgrown but is a penguin rookery so access may 
not be encouraged Access to shore is a scramble. 
Interpretation needs updating.

8 A Lat. 41d 05m 35s South
Lon. 146d 01m 07s East
Coverage: poor
Central Coast LGA
A Created from 
Chaos Rotary Club of 
Devonport site

Sulphur Creek 
boat ramp

Folding tilted layering and stretching of 
slates. Scene of violent pressure
Natural Values Atlas Geosite ID 2427
Name Sulphur Creek Pillow Lava and 
Folds

31 Approach signage indicates a point of geological 
interest. Interpretation needs upgrading. Take away 
shop over road. Car parking is good. Access along 
pebbly beach. Geology is obvious and visually 
interesting. 
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Site No. A or 
G

GPS, phone 
coverage and LGA

Name Geological description & Natural 
Values Atlas reference

Points Comments

9 A Lat. 41d 03m 28s South
Lon. 145d 54m 12s East
Coverage: poor
Burnie LGA
A Created from 
Chaos Rotary Club of 
Devonport site

Burnie Basalt 
columns
North Road and 
Marine Terrace

Tertiary age (90 -95 million years ago) 
Olivene basalt extruded into six sided 
columns
Fanning and curved columns
Natural Values Atlas Geosite ID 2573
Name Burnie Basalt Columns

41 Easy walk from CBD. There is a unit development 
on top on top of the columns. Has been 
landscaped to add to unit development. 
Interpretation needs updating and needs 
directional signage. More can be made of this site.

9A A Burnie LGA
Coverage: good

Burnie Makers 
Centre

The Burnie Makers Centre has the potential to 
tell the story about “Making the Coastline – the 
geology that made the landscape” It could also 
be a place to obtain information about the geotrail 
experiences.

10 G Lat. 41d 00m 58s South
Lon. 145d 47m 00s East
Phone: medium
Waratah Wynyard LGA
A Created from 
Chaos Rotary Club of 
Devonport site

Doctors Rocks Basalt intrusions on headland
Exhibits minerals from centre of earth. 
Lava fl ows with olivine xenoliths
Natural Values Atlas Geosite ID 2575
Name Doctors Rocks Coastal Exposures

27 Geological point of interest signage
Area has been mined for road material. 
Track access over rail line. Gravelled layover for 
car park. Penguins present.
Panning for gold is an associated activity.
Close to Wynyard

11 G Lat. 40d 59m 43s South
Lon. 145d 45m 22s East
Coverage: good
Waratah Wynyard LGA
A Created from 
Chaos Rotary Club of 
Devonport site

Seabrook pines 
point

Triassic 320 million years old. Glacial 
drop zone with unusual sedimentary 
features.

27 Interpretation needs updating, part of Chaos trail.
Access requires rock hopping and tide affected.
Edge of Wynyard township.

12 A Lat. 40d 58m 54s South
Lon. 145d 43m 43s East
Coverage: good
Waratah Wynyard LGA
A Created from 
Chaos Rotary Club of 
Devonport site

Wynyard Fossil 
Bluff

Triassic
Marine sedimentary rocks
Shore platform
Wynyard Tillite
Folded rythmites, granite dropstones, 
clasts and rolled mud balls.
Sea Caves, Honeycomb weathering
Lime sedimentary rocks, fossils and 
pillow lava
Natural Values Atlas Geosite ID 2577
Name Fossil Bluff Miocene Fossil Site

41 State reserve 4 kilometres north of Wynyard by car. 
Well signed for approach. Sealed car park on the 
edge of a subdivision. Good access to the beach. 
Fossils are extensive in sandstone cliffs. Needs 
better geological interpretation. A popular site with 
a reasonable level of development.

An Earth Cache site code GC1CH39
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Site No. A or 
G

GPS, phone 
coverage and LGA

Name Geological description & Natural 
Values Atlas reference

Points Comments

13 A Lookout
Lat. 40d 57m 17s South
Lon. 145d 43m 47s East
Lighthouse
Lat. 40d 56m 53s South
Lon.145d 43m 39s East
Coverage: medium
Waratah Wynyard LGA
A Created from 
Chaos Rotary Club of 
Devonport site

Table Cape Basalt volcanic plug, once a lava lake
Natural Values Atlas Geosite ID 2583
Name Table Cape Volcanic Landform

38 There are two main sites, the lighthouse and 
lookout. Great views and existing short walk 
connecting the two sites. Geological point of 
interest signage and good interpretation about 
cultural history. Needs improved geological 
interpretation. Tulip farm is an additional attraction 
in season. The drive around the Cape is scenic.

14 A Lat. 40d 51m 47s South
Lon. 145d 30m 32s East
Coverage: no service
Circular Head LGA

Rocky Cape 
Burgess and 
Mary Ann Cove

Proterozoic
Sandstone hardened into quartzite form, 
evidence of folding and thrust faulting.

Natural Values Atlas Geosite ID 2582
Name Rocky Cape Type Section and 
Folds

36 Signifi cant Aboriginal heritage. Caves once 
occupied by Aboriginal people. National Park so 
access fees are payable. Strong sense of place 
which needs geological interpretation. A rich 
site with majestic coastal views along a rugged 
coastline. Food and accommodation back on the 
main highway

15 G Lat. 40d 51m 39s South
Lon. 145d 24m 36s East
Coverage: no service
Circular Head LGA

Edgcumbe 
Beach

Cambrian phyllites and slates mobilised 
through folding. Sausage rocks and 
intrusion dykes of dolerite, which is 
unusual. Honey comb rock weathering

20 Car parking on grassed area amongst shack 
sites. Offers good views back to the saw tooth hill 
formations of Rocky Cape.
Beachside shack area and also permanent 
residents. Maybe private property issues

16 G Lat.40d 51m 11s South
Lon. 145d 21m 50s East
Phone: good
Circular Head LGA

Brick Makers 
beach
Cowrie Point

Fretwork and honey comb weathering. 
Phyllite and slate sequences in tilted 
rocks. Cambrian age. Highly sculptured 
with evidence of iron and minerals
Natural Values Atlas Geosite ID 2154
Name Cowrie Point Section

33 Looks east to Port Latta. Nice park like grassy area 
with picnic tables, toilet facilities and easy access. 
A pleasant stop over Point. Council maintains the 
picnic area.
Needs geographical interpretation and approach 
signage

17 A Lat. 40d 49m 31s South
Lon. 145d 16m 14s East
Phone: good
Circular Head LGA

Circular head
“The Nut”

Monolithic remnant of a volcanic plug
Igneous rock Tertiary Age
Teschenite - a basalt like material
Natural Values Atlas Geosite ID 2158
Name The Nut Volcanic Neck

45 Parks and Wildlife manage the Nut
To see the Nut effectively park at Godfreys beach. 
Need to upgrade interpretation from geological 
perspective
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Site No. A or 
G

GPS, phone 
coverage and LGA

Name Geological description & Natural 
Values Atlas reference

Points Comments

18 G Lat. 40d 52m 19s South
Lon. 145d 16m 12s East
Circular Head LGA

Highfi eld / Green 
Hills 

Pillow lava fl ows
Fan and hexagonal jointing of lava fl ows
Ropy lava fl owage – two fl ows can be 
seen

28 Access over a style and across paddock. 
Another place to visit whilst in Stanley

19 A Lat. 40d 50m 12s South
Lon. 145d 07m 44s east
Phone: good
Circular Head LGA

Lookout over 
Duck Bay

View across Duck Bay shows rise and fall 
of sea level over 6000 years. Evidence of 
silting across Bay mouth

38 Smithton, elevated lookout with good car parking 
and signage. Needs geological interpretation. 
Views becoming obstructed by tree plantings.
On a clear day can see Three Hummock Island. 

20 G Lat. 40d 44m 43s South
Lon. 144d 58m 39s east
Coverage: no service
Circular Head LGA

Stony Point, 
Robbins 
Passage

Onion and honeycomb weathering 
on rocks by the boat ramp. Cambrian 
conglomerates 
Natural Values Atlas Geosite ID 2473
Name Stony Pint Cambrian Section

Called Montague Recreation Reserve the site is 
a council managed caravan park with BBQ and 
toilet facilities. There is interesting interpretation 
about Robbins Island and the surrounding areas. 
However needs geological interpretation. A 
pleasant spot to camp

21 A Circular Head LGA Cape Grim & 
Doughboys

Volcanic landform examples
Tertiary age
Bedded basaltic fl ow foot breccias
Natural Values Atlas Geosite ID 2475
Name Cape Grim Volcanics
Natural Values Atlas Geosite ID 2461
Name The Doughboys Contrasting Shore 
Platforms

No public access. Need to take the guided tour 
conducted by owners of Woolnorth. Potential to 
train guides in geology and provide interpretation. 
Would add value to the current experience. Wind 
farm an added attraction
A site of Aboriginal Heritage
Strong sense of place with overlapping stories. 
Liaison with owners needed.

22 A Circular Head LGA Woolnorth Point Maybe oldest rocks in Tasmania
1100million years old Mesoproterozoic
Quartzarenite
Quartz rich siltstone
Twisting, folding and tilting, honey comb 
weathering

As above

Not 
included

Mount 
Cameron West 
Preminghana

Closed to public access. Could be part of an 
aboriginal heritage trail with Rocky Cape and 
Woolnorth. Operators would need training.

23 A Lat. 40d 54m 39s South
Lon. 144d 40m 39s East
Coverage: poor
Circular Head LGA

Marrawah Green 
Point

Solution pans (coquinas)
Fossilised limestone
Natural Values Atlas Geosite ID 2471
Name Marrawah Beach (Three Mile Sand) 
Coastal Karst

35 Council maintained toilet facilities and camping 
area. Good access to the beach. A wild remote 
place with sweeping vistas back to Mount 
Cameron West. Needs geological interpretation. 
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Site No. A or 
G

GPS, phone 
coverage and LGA

Name Geological description & Natural 
Values Atlas reference

Points Comments

24 A Lat. 41d 03m 33s South
Lon. 144d 39m 33s East
Coverage: good
Circular Head LGA

Arthur River
Gardiner Point 
“End of World 
lookout”

Tilted Precambrian meta quartzite. 
Oscillating ripple marks, fl ute casts, 
cross bedding
Natural Values Atlas Geosite ID 2511
Name Mawson Bay – Gardiner Point 
Precambrian Sedimentary Structures

45 The End of the World lookout area has been 
recently developed with good interpretation and 
facilities. This is managed by Parks and Wildlife.
There is a variety of accommodation and activities 
at Arthur River. The Geological interpretation is 
needed.
Rugged wild coastal scenery and river mouth

25 G Lat. 41d 10m 21s South
Lon. 144d 40m 38s East
Phone no service
Circular Head LGA

Couta Rocks Best exposure of concentrated 
metamorphic rocks in Tasmania. Slates, 
quartzite, sneisses, phyllites and 
weathering

26 A remote and wild place with no facilities. 
Shack site area. Ideal for short coastal walks. 
Dramatic scenery. Is it best to leave it wild with no 
interpretation? Its appeal is its isolation

Site 
No.

A or 
G

GPS, phone 
coverage and LGA

Name Geological description & Natural 
Values Atlas reference

Points Comments

Inland Smithton Circuit: Part of the Coastal Trail

26 G Circular Head LGA Dismal Swamp Polje (closed karst depressions)
Based on dolomite. Not considered of 
particular geological interest
Natural Values Atlas Geosite ID 2465
Name Dismal Swamp Polje

As it is a developed visitor attraction it could be 
included. Only of academic interest geologically

27 G Lat. 41d 04m 12s South
Lon. 145d 06m 18s east
Coverage: no service
Circular Head LGA

Trowutta Arch
Trowutta State 
Reserve

Dolomite Archway looking through to a 
deep sinkhole called a Cenote because 
there is no outlet. Excellent examples of 
styolites mud through dolomite
Best example in Tasmania
Natural Values Atlas Geosite ID 2116
Name Trowutta Arch

26 Dramatic archway hidden away in a rainforest. 
Blaze marked trail can be diffi cult to follow in the 
sameness of Myrtle forest. Very diffi cult to fi nd the 
start of the walk as there is no approach signage. 
Minimal car parking and and small sign at start 
of trail. No geological interpretation. Worth the 20 
minute walk but would need development to get it 
up to general access
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Site 
No.

A or 
G

GPS, phone 
coverage and LGA

Name Geological description & Natural 
Values Atlas reference

Points Comments

28 A Lat. 41d 09m 20s South
Lon. 145d 01m 35s east
Coverage: no service
Circular Head LGA

Julius River 
forest reserve

Limestone karst landscape, evidence of 
sink holes
Julius River Caves
Stromalite, an old fossil in the road 
cutting
Natural Values Atlas Geosite ID 2112
Name Julius River Stromalite Locality

26 Picnic shelter, camping area and toilets. Stream 
nearby. Rain forest setting with a couple of short 
walks. Longish drive in but good forest views.
Needs geological interpretation

29 G Lat. 41d 09m 20s South
Lon. 145d 01m 35s east
Circular Head LGA

Lake Chisholm Best example of a sinkhole lake in 
Australia
Non meromictic, polyhumic forest lake

Not shown on map.
Requires short bushwalk to access
An Earth Cache Site Code GC1WAPQ

Site 
No.

A or 
G

GPS, phone 
coverage and LGA

Name Geological description & Natural 
Values Atlas reference

Points Comments

West Coast Trail
30 A Lat. 41d 09m 26s South

Lon. 145d 48m 08s East
Coverage: no service
Burnie LGA

Guide Falls Polygonal columns of basalt with 
geometric patterning in a fault zone 
caused by lava extrusion. 

38 Pleasant picnic area with tables BBQ, shelter and 
toilets. Good short walk to the Falls. The geology 
is obvious and interesting. Good signage to Falls 
from the main road. Landscaping and maintenance 
looking tired. Old outdated signage. Needs 
interpretation. A site with potential 

31 A Lat. 41d 26m 16s South
Lon. 145d 31m 20s east
Coverage: medium 
Waratah Wynyard LGA

Waratah
Mount Bischoff
Mine site

Pre Cambrian Quartzite, Shale and minor 
dolomite intruded by a radical group of 
Devonian quartz – feldspar dykes. Tin 
Based metal sulphide accompanies 
dykes.
Natural Values Atlas Geosite ID 2579
Name Mt.Bischoff Tin Mines

38 Mining heritage site. Mining commenced in 1872
More than 100 mineral species have been recorded 
coming from Mount Bischoff. Access to mine is 
poorly identifi ed and getting overgrown. 10-minute 
walk (snakes). It is still a working mine so access is 
not encouraged; look from behind a fence. Cultural 
interpretation has been recently completed in 
the town. Old town has character and is good to 
wander around. Limited food and accommodation, 
old hotel, good caravan park set on lake. Needs 
geological interpretation and better parking area at 
mine site
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Site 
No.

A or 
G

GPS, phone 
coverage and LGA

Name Geological description & Natural 
Values Atlas reference

Points Comments

32 A Lat. 41d 43m 54s South
Lon. 145d 37m 21s East
Coverage: medium
West Coast LGA

Tullah
Wee Georgie 
Wood site

Old mining site but overgrown
Galena

40 Area around disused site. Recent installation of 
interpretation around Wee Georgie Wood site and 
works being undertaken to improve car parking. 
No need for further interpretation. More of a mining 
heritage site. Area around Wee Georgie Wood site 
needs cleaning up, bit ramshackle. Lodge in main 
village provides accommodation and food by the 
lake. Other cafes nearby. Interesting stop over, good 
history

33 A West Coast LGA Rosebery
Mine and Stitch 
creek

Mining town
Water fall has a right angled turn due to 
rock formation

34 The mine at Rosebery is operational so there is no 
access. Pleasant short stroll to waterfall
Recently completed quality cultural and mining 
interpretation is housed in a band hall, which was 
locked with no info on how to get access. Would 
not know it was there. Needs signage. Town has 
pub and café. No need for further interpretation but 
existing work is wasted in the current location

34 G Lat. 41d 49m 47s South
Lon. 145d 24m 39s East
West Coast LGA

Serpentine Mine Serpentine deposit
Chance to fi nd crocite

21 Pull over on side of the road, no signage. An area 
where fossickers go. Bees are kept in the area. 
Include in the trail but don’t install any signage or do 
works. 

35 A West Coast LGA
Coverage: good

West Coast 
Heritage Centre. 
Mining Museum 
& Zeehan 
township

Entry Price $15 adult. The museum has mineral 
specimens and story of mining and settlement. An 
ideal location to promote the geotrail experiences 
and provide information.

36 A Lat. 41d 53m 49s South
Lon. 145d 18m 56s East
West Coast LGA

Silver Spray 
Mine and tunnel

Oonah quartzite and slate
Neoproterozoic age

34 Dirt road access via Zeehan golf course. Can be 
narrow but has some passing lanes. Area has been 
developed as an attraction but directional signage 
is needed. Is attracting visitation however without 
the signage. Interesting tunnel walk and good onsite 
interpretation. 
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Site 
No.

A or 
G

GPS, phone 
coverage and LGA

Name Geological description & Natural 
Values Atlas reference

Points Comments

37 G Lat. 41d 54m 56s South
Lon. 145d 20m 39s East
West Coast LGA

Smelters on 
road from 
Zeehan to 
Strahan

Iron Magnesium slag from smelting 
works. Ruins built on Bill Shale 
containing fossils and folds
Natural Values Atlas Geosite ID 2846
Name Zeehan Smelters Stratigraphic 
Sections

25 More a mining historical site. Ruins of old smelter 
evident. Large amount of slag left over from 
smelting. Evidence of mines along the opposite hill 
over the road. No work recommended.

38 A Lat. 42d 04m 10s South
Lon. 145d 6m 54s East
Coverage: poor
West Coast LGA

Henty Dunes Largest strip of sand dunes in Tasmania
Natural Values Atlas Geosite ID 2171
Name The Henty Dunes

Needs geological interpretation

39 A Lat. 42d 08m 49s South
Lon. 145d 15m 49s East
Coverage: poor
West Coast LGA

Ocean Beach Advancing ocean-eroding dunes.
Evidence of past sea level change. Black 
banding in sand levels indicate past fi re 
activity
Natural Values Atlas Geosite ID 2175
Name Ocean beach

 Good car parking. Dramatic coastal scenery, wild 
place. Needs geological interpretation

40 G Lat. 42d 09m 38s South
Lon. 145d 19m 39s East
Coverage: good
West Coast LGA

Regatta Point 
Strahan

Three levels of sea change 
Natural Values Atlas Geosite ID 2179
Name Regatta Point Early Eocene Plant 
Fossil site

28 Requires a walk on the road from Regatta Point to 
examine road cutting hill face. The hillside is getting 
overgrown limiting observation. This may need 
limited clearing. Needs geological interpretation

41 A Lat. 42d 04m 57s South
Lon. 145d 33m 40s East
Coverage: good
West Coast LGA

Spion Kop 
Queenstown

Knoll of Cambrian volcanic rock
Gives view of faulted valley and 
surrounding rock sites

31 Good outlook over Queenstown 360 degree view, 
however a very steep grade. Some exhausted 
mining interpretation at the beginning of the trail. 
Landscaping neglected, getting overgrown with 
weeds. Car parking limited to two small bays. 
Needs interpretation and redevelopment

42 G Lat. 42d 04m 55s South
Lon. 145d 33m 22s East
West Coast LGA

Water Race hill 
on road out of 
Queenstown

Volcanic Mount read Rhyolites of 
Cambrian Age 
The thrust fault of Mount Owen
Western edge of the Mount Lyell fault

23 Cobblestone creek water race remains. Car park is 
a pull over of corner. No approach signage. Four-
wheel drive track provides access. Is a survey point. 
Provides a great viewpoint to see Mount Owen. 
Would need considerable development; suggest 
leave for specialists.
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Site 
No.

A or 
G

GPS, phone 
coverage and LGA

Name Geological description & Natural 
Values Atlas reference

Points Comments

43 A Lat. 42d 04m 15s South
Lat. 145d 36m 16s East
Coverage: good
West Coast LGA

Queenstown
Iron Blow & 
Mount Lyell

Mount Read volcanic erratics.
Natural Values Atlas Geosite ID 2361
Name Iron Blow Opencut and Great Lyell 
exposure

30 Recently redeveloped with good car parking and a 
cantilever lookout over the Iron Blow disused open 
cut mine site. Good cultural and mining interpretation 
but the geology story has not been addressed. 
Suggest augmenting interpretation on this popular 
site. Good outlook over Gormanston and Linda.

44 A Lat. 41d 59m 39s South
Lon. 145d 29m 29s East
Coverage: poor
West Coast LGA

Loftus Hill 
Memorial

Glacial conglomerates and erratics. 
Perched erratic left by glacier

27 Interesting short walk. Some interpretation 
exists. Approach signage reasonable. No work 
recommended

45 G Lat. 42d 09m 15s South
Lon. 145d 32m 03s
Coverage: poor
West Coast LGA

John Butters 
Dam site

Mount Read volcanics showing cleavage 
and ancient water features

25 Requires 300 meter walk

46 G Lat. 42d 09m 30s South
Lon. 145d 32m 28s East
Coverage: poor
West Coast LGA

Newall Creek Limestone creek area
Natural Values Atlas Geosite ID 2379
Name Newall Creek Pioneer beds

25 Gold panning in a rainforest setting

47 A Lat. 42d 09m 42s South
Lon. 145d 35m 28s East
Coverage: poor
West Coast LGA

Mount Jukes 
Lookout

View of Owen conglomerate and Mount 
Read volcanics. Mount Lyell fault

30 Parking good. An immense view of the West Coast. 
Good for photography

48 A Lat. 42d 10m 20s South
Lon. 145d 37m 28s East
Coverage: poor
West Coast LGA

Proprietary Peak 
Lookout

Cirques glaciated valleys the region of 
the Darwin crater
Natural Values Atlas Geosite ID 2346
Name Darwin Crater

28 Car parking good. 180 degree view over Mount 
Sorell to Mount Sedgwick and Frenchmans Cap

49 G Lat. 42d 13m 16s South
Lon. 145d 37m 28s East
Coverage: poor
West Coast LGA

Darwin Dam site Engineering geology feature
Dam built on limestone

28 Man-made structure in a wilderness environment

50 G Lat. 41d 56m 20s South
Lon. 145d 31m 07s
Coverage: poor
West Coast LGA

Tyndall Creek 
Plains Outwash 
plain below 
Mount Geckie

Outwash plain with Moraines and erratics 
of all sizes and including polished 
surfaces. Shows what the place looked 
like in the Holocene period

21 Excellent example of glacial effects

67



Site 
No.

A or 
G

GPS, phone 
coverage and LGA

Name Geological description & Natural 
Values Atlas reference

Points Comments

51 A Lat. 41d 52m 12s

Coverage: poor
West Coast LGA

Lake Selina 
Lookout over 
Lake Plimsoll

Region of glaciations and tarns. 
Surrounding mountains of Precambrian 
quartzite

35 Good car parking and approach signage with 
interpretation. Shows the extent of glaciation

Site 
No.

A or 
G

GPS, phone 
coverage and LGA

Name Geological description & Natural 
Values Atlas reference

Points Comments

Cradle Valley and Sheffi eld Area: Cradle Mountain

52 G Lat. 41d 31m 22s South
Lon. 145d52m 08s East
Coverage: poor
Kentish LGA

Vale of Belvoir Glaciated region, which left deposits 
and small kettle holes. Also morainal 
deposition
Natural Values Atlas Geosite ID 2981
Name Vale of Belvoir Sub-alpine karst 
land

20 No work recommended

53 A Lat. 40d 53m 07s South
Lon. 145d 58m 06s East
Coverage: medium
Kentish LGA

Cradle Valley 
Region

Glaciated landscape
Jurassic, Permian and Precambrian rock 
landscape. Cradle valley has depositional 
features. Cradle Mountain has erosional 
features
Natural Values Atlas Geosite ID 2942
Name Cradle Mountain glacial features

42 National Park, need pass to access.
Iconic place
May need to augment geological information
Well developed facilities
Cradle Mountain is an Earth Cache Site Code 
GC23YWM

54 G Lat. 41d 32m 06s South
Lon. 145d 59m 16s East
Coverage: poor
Kentish LGA

Middlesex 
Plains

Basalt lava fl ow with minerals in the 
vesicles

25 Place to pause and fossick. Close to Cradle 
Mountain National Park. Wild area

55 G Kentish LGA Wilmot Gold panning site
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No.

A or 
G

GPS, phone 
coverage and LGA

Name Geological description & Natural 
Values Atlas reference

Points Comments

56 A Lat. 41d 29m 26s South
Lon. 146d 09m 31s East
Coverage: medium
Kentish LGA

Gowrie Park
Mount Roland

Mount Roland is a mountain range of 
Ordovician Conglomerate 430 million 
years old. It has a unique depositional 
history. Major icon in Sheffi eld area

37 Good facilities at the village. Start of bushwalking 
trails. Needs geological interpretation. Good 
photography and impressive vista.

57 A Lat. 41d 35m South
Lon.146d 29m
Kentish LGA

Kimberley Warm 
Springs Reserve

Warm water spring Managed by Parks and Wildlife Service
Toilets and car parking available at site
On site interpretation in place

Site 
No.

A or 
G

GPS, phone 
coverage and LGA

Name Geological description & Natural 
Values Atlas reference

Points Comments

King Island Trail
58 G Lat. 39d 56m South

Lon. 143d 50m East
King Island LGA

Currie
Below lighthouse 
on shore

59 A Lat. 39d 54m South
Lon. 143d 50m East
King Island LGA

Three Rivers Bay
North of Currie

Oldest Rocks 11 kms. North of Currie, next left turn 4kms. 
after airport turnoff

60 G Lat. 39d 54m South
Lon. 143d 49m East
King Island LGA

Yambacoona
Sand dunes

61 A Lat. 39d 54m South
Lon. 143d 49m East
King Island LGA

Cape Wickham Overlooks a shoreline of migmatites of 
Proterozoic meta sedimentary rocks and 
intruded Devonian granites.
Coastal outcrop of the King Island 
Precambrian granite metamorphic aureole, 
between Cape Wickham to the lighthouse
Natural Values Atlas Geosite ID 2601
Name Cape Wickham Precambrian 
Intrusives 
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No.

A or 
G

GPS, phone 
coverage and LGA

Name Geological description & Natural 
Values Atlas reference

Points Comments

62 G Lat. 39d South
Lon.144d 02m East
King Island LGA

Penny’s Lagoon Natural Values Atlas Geosite ID 3133
Name Egg Lagoon & South East Lagoon 
Mega fauna sites

Drained Pleistocene lagoon and 
magafauna fossil site, Egg Lagoon region 
and Southeast Lagoon, northern King 
Island.

Penny’s Lagoon is an EarthCache Site Code 
GC35E9J
Egg Lagoon and South East Lagoon are fossil 
localities for the Diprotodontid Zygomaturus 
trilobus and other extinct giant marsupials. 
Tasmanian megafauna sites are few in number 
and provide key evidence in the study of 
speciation, dispersal, extinction and other 
aspects of Australian Pleistocene faunas.

63 Lat. 39d 55m South
Lon. 144d 09m East
King Island LGA

C202 – Elephant 
Road and Fraser 
Beach

64 A Lat. 40d 02m South
Lon. 144d 07m East
King Island LGA

City of Melbourne 
Bay to Bold head

This is Late Pleistocene plant macrofossil 
site on King Island, Tasmania. It preserves 
evidence that contributes to our 
understanding of the character, evolution 
and palaeoenvironmental context of 
Tasmania’s Cenozoic fl ora.
Natural Values Atlas Geosite ID 3213
Name City of Melbourne Bay Late 
Pleistocene Plant fossil Site

65 G Cataraqui Point Locally signifi cant granite contact relations, 
including: intrusive features typical of 
contact metamorphism and; deformed 
rocks associated with high strain and 
ductile faulted contact.
Natural Values Atlas Geosite ID 2606
Name Cataraqui Point Granite Contacts

66 A Lat. 40d 03m South
Lon. 140d 04m East
King Island LGA

Grassy Scheelite 
mine
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No.

A or 
G

GPS, phone 
coverage and LGA

Name Geological description & Natural 
Values Atlas reference

Points Comments

67 A Lat. 40d 08m South
Lon. 143d 49m East
King Island LGA

Surprise Bay 
Calcifi ed forests

Casts of cemented sand and calcium 

carbonate technically called rhizomorphs. 
Spectacular display of well developed 
calcareous solution tubes and 
rhizomorphs, forming the largest and most 
abundant collection of such features in 
King Island, and possibly Tasmania. 
 Natural Values Atlas Geosite ID 2609 
Name Calcifi ed Forest

Not a calcifi ed forest

An Earth Cache Site Code GC35E4D

68
 G

Lat. 40d 09m South
Lon. 143d 09m
King Island LGA

Stokes Point
Surprise Bay

Dyke swarms

69 Lat. 40d 01m South
Lon. 143d 09m East
King Island LGA

Dripping Wells near 
Ettrick Beach

A voluminous Quaternary travertine 
deposit, with secondary karst and 
speleothems. A record of Quaternary 
paleoenvironments is probably preserved.
Natural Values Atlas Geosite ID 3181
Name Dripping Wells Travertine

70 Lat. 39d 58m South
Lon. 143d 50m East
King Island LGA

Netherby Point 
South Currie
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Image: Peter Manchester
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EarthCache Sites in the Region 
Sue and Phil Wise who live in Ulverstone are active EarthCachers and have 
already created virtual EarthCache sites for the locations along the ‘Created 
from Chaos’ GeoTrail that was established by the Devonport Rotary Club 
in conjunction with Peter Manchester. Many of the original signs have 
disappeared. The reviews on their sites have received positive feedback 
from EarthCachers. Virtual sites for all Trail locations could be progressively 
developed with the coordinated assistance of local EarthCachers. The 
advantage of virtual EarthCache sites is that they require no physical 
maintenance and do not impact on environmentally sensitive areas. They 
would also be useful to the local educational market and be appealing to 
young people who want to learn more about the geology that underlies the 
landscape. 

The following guidelines for establishing an EarthCache are available from 
www.earthcache.org

1. EarthCaches must provide an earth science lesson.

2.  EarthCaches must be educational. They provide accurate, educational, but 
non-technical explanations of what visitors will experience at the site. The 
cache page, including the description and logging tasks, must assume only 
a basic knowledge of geology. 

3.  EarthCaches must highlight a unique feature. EarthCaches must be 
developed to provide a unique experience to the location’s visitors, and to 
teach a unique lesson about the feature at the site. Multiple EarthCaches on 
the same feature should be avoided and content, rather than proximity, will 
be the guiding principle of EarthCache reviewers.

4.  EarthCaches must have approval from the Land Manager prior to 
submission).

5. An EarthCache can be a single site or multiple sites. 

6.  Logging an EarthCache requires visitors to undertake a site-specifi c task, 
which provides a learning opportunity, related to the topic. The logging 
tasks must have visitors using the information from the cache page along 
with their observations at the site to perform some type of analysis of their 
own. Logging task solutions will serve as the cache owner’s proof that 
the cacher has visited the site. Questions, which only serve to prove that 
someone visited the site, and do not relate to the site’s geology, are not, 
permitted. All requests for photographs must be optional. Visitors must be 
able to send their answers to logging tasks via the cache owner’s profi le. 

7.  The EarthCache text and logging tasks must be submitted in the local 
language. Additional languages are encouraged, but the local language 
must be listed fi rst. You may be requested to provide text in a language 
understandable to your reviewer to assist with the reviewing process.

8.  Respect Trademarks and Copyright and only use text, images or logos if 
you have permission. 

9.  EarthCache sites adhere to the principles of geocaching and Leave No 
Trace outdoor ethics. 

10.  EarthCaches are submitted through geocaching.com and must meet these 
guidelines and adhere to the Geocache Listing Requirements / Guidelines 
and geocaching.com Site Terms of Use Agreement. The Geological 
Society of America and the EarthCache Team retains the right to edit, 
modify, reject or archive any EarthCache that does not adhere to these 
guidelines, or for any other purpose that the Team deems as appropriate.
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Detailed listing of EarthCache sites prepared by Sue 
and Phil Wise

This table shows the extent of caching activity for the suggested 
Trail sites.

Notes for Last Two Columns

• Two columns identify

- Caches with direct links to geology

- Number of other caches in the immediate area

• The “immediate area” is very subjective – in most cases it only includes caches 
within a short walking area, but for Cradle Valley it includes the section of the 
Overland Track to Cradle Mountain itself

• Two more sites have been included which have “Created From Chaos” 
information panels but are not listed in the potential sites(2A and 4A)

• Key

- Trad – Traditional Cache

- Multi – Multi cache

- Trig – Trigonometric marker or survey marker

- GC - GeoCaching .com

- GA – GeoCaching Australia

• There are many more caches of all types as you drive from one location to 
another (best viewed from a Geocaching Australia map)

Site
No.

Potential Site
Geology Based 

Caches in the Area 
(as at 23/03/13)

Other Caches in the 
Immediate Area

1 Mersey Bluff GA5812 Created From 
Chaos – Mersey Bluff 
Area (Virtual)

1 x GC Trad
1 x GC Multi

1 x GA Trad
3 x GA Trig

2 Don Heads GA5346 Created From 
Chaos – The Don 
Heads (Virtual)

1 x GC Trad 2 x GA Trad

2A Braddons Lookout GA5811 Created From 
Chaos – Braddons 
Lookout (Virtual)

1 x GC Trad

3 Leven Canyon 2x GC Trad -

5 Goat Island A Created From 
Chaos cache would 
have been placed 
here except that the 
information once here 
has disappeared

1 x GC Trad
1 x GC Multi

1 x GA Multi

6 Three Sisters 
Lookout

GA5752 Created 
From Chaos – Three 
Sisters Nature Reserve 
(Virtual)

- -

6A Penguin Silver 
Mine

GA5462 Created From 
Chaos – Penguin 
Silver Mine (Virtual)

- 1 x GA Trad

7 Hall Point GA5392 Created 
From Chaos – Sulphur 
Creek Point (Virtual)

1 x GC Trad -

8 Sulphur Creek Boat 
ramp

GA5388 Created 
From Chaos – Sulphur 
Creek Boat Ramp 
(Virtual)

1 x GC Trad -

9 Burnie Basalt 
Columns

GA5780 Created From 
Chaos – Burnie Basalt 
Columns (Virtual)

1 x GC Trad -
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Site
No.

Potential Site
Geology Based 

Caches in the Area 
(as at 23/03/13)

Other Caches in the 
Immediate Area

9A Burnie Makers 
Centre

1 x GC Trad -

10 Doctors Rocks GA5353 Created From 
Chaos – Doctors 
Rocks (Virtual)

- 2 x GA Trad

11 Seabrook Pines 
Point

GA5354 Created From 
Chaos – Seabrook 
“Pines” Point (Virtual)

1 x GC Trad -

12 Wynyard Fossil 
Bluff

GC13HC9 Fossil Bluff 
(Earthcache)

1 x GC Trad -

13 Table Cape
2 x GC Trad

2 x GA Trad
1 x GA Trig

14 Rocky Cape GA1630 Choir Of 
Rocks (Traditional)

1 x GC Trad
3 x GA Trad
1 x GA Trig

15 Edgecumbe Beach 1 x GC Trad -

16 Brick Makers 
beach

1 x GC Trad -

17 Circular head “the 
nut”

2 x GC Trad 1 x GA Trig

18 Highfi eld Green 
Hills 2 x GC Trad 1 x GA Trad

19 Duck Bay lookout 
Smithton

1 x GC Trad -

20 Stony Point 
Montague 

- -

21 Cape Grim & 
Doughboys

- -

22 Woolnorth Point - -

23 Marrawah Green 
Point

1 x GC Trad -

Site
No.

Potential Site
Geology Based 

Caches in the Area 
(as at 23/03/13)

Other Caches in the 
Immediate Area

24 Arthur River 
Gardiner Point

- -

25 Couta Rocks - 1 x GA Trig

26 Dismal Swamp 1 x GC Trad -

27 Trowutta Arch GA1296 Through 
The Arch Window 
(Traditional)

- -

28 Julius River Forest 
Reserve

- -

29 Lake Chisholm GC1WAPQ Lake 
Chisholm Sinkhole 
(Earthcache)

- -

30 Guide Falls 1 x GC Trad 1 x GA Trad

31 Waratah Mount 
Bischoff

1 x GC Trad -

32 Tullah Wee Georgie 
Wood site

- 1 x GA Trad

33 Rosebery - 1 x GA Trad

34 Serpentine Mine - -

35 Zeehan Mining 
Museum

2 x GC Trad 1 x GA Trig

36 Silver Spray Mine & 
Tunnel

1 x GC Trad -

37 Zeehan Smelters 
site

- -

38 Henty Dunes 1 x GC Trad -

39 Ocean Beach 1 x GC Trad -

40 Regatta Point 
Strahan

1 x GC Trad
1 x GA 

WebCam
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Site
No.

Potential Site
Geology Based 

Caches in the Area 
(as at 23/03/13)

Other Caches in the 
Immediate Area

41 Spion Kop 
Queenstown

1 x GC Trad -

42 Water Race Hill - -

43 Iron Blow GC3M1DP In 
Search Of Gold 
– Minerals and Impact 
(Earthcache)

1 x GC Trad -

44 Loftus Hill glacial 
erratics

GC3M6JD Glacial 
Erratics (Traditional)

- -

45 John Butters Dam 
site

- -

46 Newell Creek - -

47 Mount Jukes 
lookout

1 x GC Trad -

48 Proprietary Peak 
lookout

- -

49 Darwin Dam site - -

50 Tyndall Creek - -

51 Lake Selina lookout 1 x GC Trad -

52 Vale of Belvoir - 1 x GA Trad

53 Cradle Valley GC23YWM Cradle 
Mountain (Earthcache)

3 x GC Trad
1 x GA Trad

1 x GA Virtual

54 Middlesex Plains - -

55 Wilmot - 1 x GA Trad

56 Gowrie Park Mount 
Roland

9 x GC Trad
2 x GA Trad
2 x GA Trig

57 Kimberley Warm 
Springs Reserve

1 x GC Trad -

58 Currie 1 x GC Trad -

Site
No.

Potential Site
Geology Based 

Caches in the Area 
(as at 23/03/13)

Other Caches in the 
Immediate Area

59 Three Rivers bay - -

60 Yambacoona Sand 
dunes

- -

61 Cape Wickham 1 x GC Trad 1 x GA Trig

62 Penny’s Lagoon GC35E9J Penny’s 
Lagoon (Earthcache)

- -

63 Elephant road and 
Fraser Beach

1 x GC Trad -

64 City of Melbourne 
bay

- -

65 Cataraqui Point - -

66 Grassy Scheelite 
Mine

- -

67 Surprise bay 
Calcifi ed forests

GC35E4D Calcifi ed 
King (Earthcache)

- -

68 Stokes point 
Surprise bay

- -

69 Dripping Wells Near 
Ettrick beach

- -

70 Netherby point - -
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People Contacted during the Development 
of this Report

Thank you…
to the people listed below who were interviewed as part of the process in 
developing this report and who generously contributed their thoughts, ideas 
and own work.
 
Local Government
Sandra Ayton: GM Central Coast Council

Chris Fletcher: Manager Community Development Central Coast Council

Stuart Jones: Manager Marketing, Tourism and Recreation Devonport City 
Council

Paul Lockwood: GM West Coast Council 

Gerald Monson: GM Latrobe and Kentish Councils

Darren Cunningham: Manager Economic and Community Development 
Kentish Council

Tony Smart: Acting GM Circular Head Council

Paul Smith: Acting GM Waratah Wynyard Council

Rodney Greene: Director Community and Economic Development Burnie City 
Council

Tasmanian State Government
Tina Alderson: NW Region Offi ce Parks and Wildlife Service

Michael Comfort: GeoConservation section Leader Parks and Wildlife Service

Meagan Goodwin: Research Services Coordinator Tourism Tasmania

Peter Grant and Fiona Rice: Interpretation and Education Serivces, Parks and 
Wildlife Service 

Stakeholders
Peter Manchester: Geologist and author of the Created from Chaos book that 
describes 100 sites of geological signifi cance around Tasmania

Terry Long: CEO Minerals Council of Tasmania

Emma Lee: Aboriginal Community Representative GeoTrail Steering Committee

Sue and Phil Wise: Ulverstone based EarthCachers 

Raymond Arnold: Queenstown based artist who has been active seeking to 
establish a Queenstown based Geo Park

Caroline Wootton: Executive Assistant Paul O’Halloran’s offi ce

Other GeoTrails
Ian Lewis: Director Kanawinka Geo Park 

Krista Brown: Dig the Tropic GeoTrail: Manager Tourism and Marketing 
Capricorn Enterprise
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